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Welcome to Mindcamp

Welcome to M»t’ﬂmr LDDX, Toveute's
é{,‘[v A il (,‘Veivﬁviij w&&k&wlﬂ

We're glad you came. We have a great weekend planned for you — 50 out-

standing sessions, plus campfires, art shows, weird and wonderful musical instru-
ments, our Labyrinth, Night Flights, and the experiences you will inevitably make
for yourself. You're in for a full weekend, and one we're sure you'll never forget.

Before it begins, though, we'd like you to know about some people without
whom Mindcamp wouldn't be happening:

Our program presenters. At Mindcamp you'll have the opportunity to work with
more than 50 of the finest creativity leaders from Australia, Canada, Costa Rica,
France, ltaly, Mexico, Netherlands, Nigeria, the UK, and the US. Every one of
them is a volunteer. Not only do they generously share their knowledge and
experience, but they also help finance Mindcamp by paying their own transporta-
tion and lodging expenses. We thank all our program leaders for their generosity.

A big thank you to Aaron Dus for his behind-the-scenes work to make sure you
were all registered, to Caroline Birks for balancing Mindcamp's books, to Paul
Groncki and Jackie Sabatino for helping you quench your thirst at the Mindcamp
pub, to Max Hurson and Jesse Kitteridge for managing this year's kids' program,
and especially to Joe Miguez for his tireless work in creating our Labyrinth. We'd
also like to thank the YMCA of Metro Toronto, who, year after year, generously
give us the best possible rates for beautiful Cedar Glen.

Thanks also to thinkX intellectual capitdl inc., our corporate sponsor, for providing
the design, website, office supplies, grey matter, and hours and hours of volunteer
time it takes to put Mindcamp together.

Finally, and most importantly, thank you! We hope Mindcamp will be only one of
many opportunities we will have to share our passion for a more creative world
with you. Your participation not only makes Mindcamp possible, but also helps
further other creativity initiatives, such as our quarterly Idea Tastings, and
Facilitators Without Borders (FVWB), a Canadian-based not-for--profit that works
with communities to solve problems and seize opportunities.

We hope Mindcamp 2008 will be as rewarding for you as it has been for those of
us who helped put it together. Have a wonderful, inspiring, creative weekend!
Thanks for joining us.

Oh... and Mind the Gap..

Your Mindcamp disorganizers,

Kﬁl{?&w P&ﬁ(&m’vw, Jvlitw j&ﬂ{jwi&é’(,
Franen Leeson, and Tim Hunfon
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Facilitators Without Borders

Facilitators Without Borders

“Bringing people to solutions, not solutions to people”

What does Facilitators Without Borders do?

We partner with community leaders to help them create solutions and action plans to solve pressing issues. The
aim of the partnership is:

* To explore creative alternatives

* To find new options and better solutions

* To develop concrete plans for action by community members

Who is FWB?

Facilitators Without Borders (FWB) is a registered interational not-for-profit organization that provides facilitation
expertise to in-need communities. FVWB is based in Canada and is comprised of a network of highly skilled facilita-
tion practitioners from around the world with a wide range of experience in business, not-for-profit and govern-
ment sectors.

How does the process work?

FWB partners with client communities to provide experienced facilitators, on a pro bono basis. We use proven
processes to identify creative, pragmatic solutions and build plans for action. These processes include the thinkX
Productive Thinking Process and Creative Problem Solving (CPS).

The FWB Mission

We believe that creative solutions can be found for even the most complex problems and that the best solutions
are those that emanate from the team of people who are ultimately charged with solving them.

We believe in partnering with communities to help them develop their own indigenous solutions by guiding the
creative problem-solving process.

We invite you to consider the potential of Facilitators Without Borders and follow up by visiting www.fwb.ca, visit-
ing the FWB table in the Hub, or speaking with one of the FWB Board of Directors here at Mindcamp: Tim
Hurson, Kristen Peterson, Alison Cohen, or John Sedgwick, or talk to Program Manager Aaron Dus.

www.fwb.ca



Mindcamp Participants

Who are we?

Richard Aaron Toronto, ON Gert Garman Orlando, FL
Susan Abbott Toronto, ON Rob Garza Anaheim, CA
Stanley Aléong Montréal, QC Laila Ghattas Toronto, ON
Lucie Allaire Oxford Mills, ON Leah Goldman Chicago, IL
Mike Allevato Anaheim, CA Paul Groncki New York, NY
Jayson Aquilanti Anaheim, CA Mary Harvey Rosemont, ON
Mary Arroyave St. Catharines, ON Ami Henriques Hunt Valley, MD
Bruce Baum Buffalo, NY Katherine Heusner Sarasota, FL
Tom Beakbane Aurora, ON Annabelle Hoffman Toronto, ON
Tony Benjamin Redmond, WA Eve Hoffman Toronto, ON
Charlotte Bigonesse Ottawa, ON Diane Houle-Rutherford Ottawa, ON
Dan Bigonesse Ottawa, ON Branwen Hurson Toronto, ON
Tara Bissett Dorval, QC Max Hurson Toronto, ON
Robert Alan Black Athens, GA Tim Hurson Toronto, ON
Valeria Blumenkranz Vaughan, ON Debby Jean Royal Oak, Ml
Anna Bonas Graton, CA Joe Keating Waterloo, ON
Peter Bouffard Toronto, ON Lee Kitchen Lake Buena Vista, FL
Doug Brock Waterloo, ON Jesse Kitteridge Kettleby, ON
Branko Broekman Falconara Marittima, Italy Clara Kluk Huixquilucan, Mexico
Bill Brooks Saskatoon, SK Krista Knuffman Ballwin, MO
Jonathan Brown Montréal, QC Daniel Labbe Toronto, ON
Joanne Brunn Old Greenwich, CT Michel Labbe Toronto, ON
Colette Chambon Paris, France Richard Lang London, UK
Jeanne Chatigny Santa Fe, NM Franca Leeson Toronto, ON
Fernando Chavez Toronto, ON Marie-France LeFort Toronto, ON
Maribel Chavez Toronto, ON Claude Legrand Toronto, ON
Rodrigo Chavez Toronto, ON John Lewis Toronto, ON
Xavier Chavez Toronto, ON Julian Liebel Toronto, ON
Kristen Childs Waterloo, ON Laurence Liebel Toronto, ON
Michael Clouthier Toronto, ON Nic Liebel Toronto, ON
Elizabeth Coppin Baltimore, MD Romain Liebel Toronto, ON
Alison Cohen Toronto, ON Hedria Lunken Rochester, NY
Andrew Crighton Toronto, ON lan MacDonald Toronto, ON

Quinten de Bruine Middelburg, Netherlands Sid Marquez Paris, France

Dawn DePasquale Pittsburgh, PA Robert Massoud Richmond Hill, ON
Indra Dosanjh Toronto, ON Ana Matic Toronto, ON

Eileen Doyle Lexington, MA Goran Matic Toronto, ON
Maggie Dugan Paris, France Sylain Matte Saint-Laurent, QC
Aaron Dus Toronto, ON Joan McArthur Toronto, ON

Clare Dus Chatham, NJ Jennifer McFarling Sault Ste Marie, ON
Leslie Ehm Toronto, ON Anne Marie Messier Chelmsford, MA

Adenike Emeke

Ibadan, Oyo, Nigeria

Sandra Miller

Toronto, ON

Victoria Finn

Lake Buena Vista, FL

Joe Miguez

Cliffside Park, NJ




Megan Mitchell Toronto, ON

Liz Monroe-Cook Chicago, IL

Ann Morgan Pickering, ON
Deborah Nolan Toronto, ON

lkhide Ogolo Lagos, Nigeria
Rhonda Page Toronto, ON

JC Park Koyang-si, South Korea
Ray Paser-Paull Medina, NY

Renee Paser-Paull Medina, NY

Kristen Peterson Toronto, ON

Lydia Pettis [thaca, NY

Fabrizio Poli Bologna, Italy
Deborah Potts Louisville, KY

Nabil Rashidi Hamilton, ON
Rosemary Rein Costa Rica

Jim Ridge Ancaster, ON
Stephanie Rogers Toronto, ON

Rich Rosen Pittsburgh, PA
Bruce Rosove Ottawa, ON

Brian Ross Toronto, ON

Jackie Sabatino Toronto, ON

Kim Sawatsky Toronto, ON
Adrian Schiller Toronto, ON

John Sedgwick St. Catharines, ON
Marci Segal Toronto, ON
Margaret Sharkey Niagara-on-the-Lake, ON
Hugh Smiley Toronto, ON

Becky Smith Lake Buena Vista, FL
Cliff Smith Greenville, SC
Jessica Starkman Calgary, AB

Virginia Stephen

Edmonton, AB

Bill Sturner East Aurora, NY
Neal Swire Chicago, IL

Laura Switalski Buffalo, NY

Tim Switalski Buffalo, NY
Shannon Thompson Toronto, ON

Lois Tupper Toronto, ON
Barbara Vance Lake Buena Vista, FL
Nicole Velik New York, NY
Christopher von Baeyer Toronto, ON

Karen von Hahn Toronto, ON

Ken Wall Melbourne, Australia
Win Wenger Gaithersburg, MD
Barbara Wilk-Ridge Ancaster, ON
Cedclilia Yau St. Catharines, ON

Charlotte Young

Toronto, ON

Where are we from?

By country

Canada ............... 79
USA .. ... .. 40

ltaly ... oo 2
Nigeria ................ 2
Australia ............... |
CostaRica ............. |

Ontario ............... 72
New York ............ 10
Florida ................. 6
California .............. 4
Quebec................ 4
France ................. 3
linois ................. 3
Maryland ............... 3
Alberta ................ 2
faly oo 2
Massachusetts .......... 2
Nigeria ................ 2
New Jersey ............. 2
Pennsylvania ............ 2

..plus one person each from Australia,
Connecticut, Costa Rica, Georgia, Kentucky,
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Mexico, Michigan, Missouri, Netherlands, New
Mexico, Saskatchewan, South Carolina, South

Korea, UK, and Washington



Your Schedule

Make your own schedule and record your Mindcamp experience. This is an overview of the weekend's time flow
(a detailed daily schedule is available on separate sheets). We suggest you write in the events you attend on this
schedule so you can have a record of what you participated in.

Thursday, September 11

2:00pm
3:00pm Registration - Main Building Labyrinth Construction
4:45pm Presenter Orientation
6:30pm Dinner - Main Building
8:00pm Opening Session - Labyrinth, Main Building
9:00pm Pub - Main Building
7:30am 7:30-8:15 Qi Gong - Lawson Room
Breakfast - Main Building
8:30am Creative olt!
9:00am Session:
| 0:30am Break
| 1:00am Session:
12:30pm Lunch - Main Building
2:30pm Session:
4:00pm Break
4:30pm Session:
7:00pm Dinner - Main Building
8:30pm Night Flight: Pub - Main Building
later.. Pub - Main Building
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Saturday, September 13
7:30am 7:30-8:15 Qi Gong - Lawson Room
Breakfast - Main Building
8:30am Creative Jolt!
9:00am Session:
10:30am Break
| 1:00am Session:
12:30pm Lunch - Main Building
2:30pm Session:
4:00pm Break
4:30pm Session:
7:00pm Dinner - Main Building
7:30pm Night Flight: Pub - Main Building
.later... Pub - Main Building
Sunday, September 14
7:30am 7:30-8:15 Qi Gong - Lawson Room
Breakfast - Main Building
8:30am Creative Jolt!
9:00am Session:
[0:30am Break
| 1:00am Session:
12:30pm Lunch - Main Building
[:30pm Closing Session - Main Building




Programs

25 Answers to the Question | + !

Alan Black

In our offices and classrooms every day we can help
reinforce the natural creativity of adults and students
and also teach them many creative and analytical think-
ing techniques. Starting with simple BRAINSTORMING,
ATTRIBUTE LISTING, OPTIONAL THINKING, and
FUTURE PROBLEM SOLVING techniques we can turn
the excitement levels in our meetings and classrooms.
Once our employees and students automatically think
more creatively we can take them higher and higher
with many other CREATIVE THINKING TOOLS and
TECHNIQUES.

5 Case Studies of Facilitating Creativity and
Innovation

Joe Miguez

We will look at four companies and one organization:
Blue Ridge Capital, Euro RSCG, Aera Energy, Dupont,
and Connecticut's Hot School Program. Participants will
get a short introduction into the situation and experi-
ence the basic creativity tools and techniques that were
used to prompt creative solutions for these organiza-
tions. This is an experiential session with participants
trying the tools and techniques that were successfully
used with the organizations and taking it to another
level.

Adventures in Reflection: Beyond the
looking glass
Katherine Heusner
For most of us a brief pause to look in the mirror con-
stitutes our time for reflection. The busy pace of our
lives often keeps us from slowing down, considering
our experiences and making the often unexpected con-
nections. Change that pattern during this workshop as
you MIND the Gap and MINE the Gap between the
real images and the kaleidoscopic creations in Kitty's
Gallery.

Participate in dialogues and journaling

Reflect on Kaleidoscopic Photos

Apply your reflections to your own life

Requirements: A willingness to slow down for a little
while; an openness to yourself and others; a sense of
wonder or wondering.

Afro-Latin Drumming

Rodrigo Chavez

This is a 100% hands-on workshop in which partici-
pants choose and leamn thoroughly one Afro-Latin
rhythm such as samba, conga, cumbia, merengue, or
cha-cha-cha. Everyone will have a chance to try two or
more instruments such as congas, shakers, maracas,
cowbells, bass drums, guiros, and claves.

Taken in tandem with Between the Beats, this work-
shop will give you a thorough percussion experience
for the body and the mind. But if you just want to
make some music and don't care so much to discuss
the significance of the tradition, this is the one to take!

Art Building Children's Dreams

Frank Smith, Lynn Bird, Laurie Bowers

When Frank Smith finally retired from teaching high
school visual art classes, he joined a group of Rotary
Club members on a trip to rebuild and repair commu-
nity buildings in Tanzania. Between working sessions he
began to do what comes most naturally to him: teach-
ing art, in this case to needy local children in the area.
Thus began his own dream of founding an organization
that could raise and deliver the resources needed to
help needy children finish their schooling.

Art Building Children's Dreams (ABCD) is the result —
an innovative, grass-roots organization devoted to pro-
viding financial assistance to the schools and families of
children at risk, using the children's own artworks to
raise funds for their education and for community
development. Frank and partners Lynn Bird and Laurie
Bowers will be giving a talk about their innovative proj-
ect after dinner on Friday. Some of the children's art-
works will be on display and available for sale to partici-
pants. 100% of the funds raised in this way go directly
to benefit the child who created the artwork.

Art in Problem Solving

Clara Kluk

Through, painting, sculpturing, doodling the participant
will have new tools to facilitate problem solving. The
participant will work with different materials to define a
problem and to get ideas to solve it.



The Art of Deferring Judgment

Jeanne Chatigny, Colette Chambon, Kristen Peterson
Deferring Judgment. Hmmm. What exactly does that
mean?! And in what ways is it an art? Also, given that
we're pretty competent at making decisions, why (and
when) might we want to defer judgment?

In this session, we'll explore these questions, and others
you may have, through a series of interactive activities.
Working alone, with a partner, as a trio and in the
larger group, you may discover that the art of deferring
judgment is a critical skill... and conscious use of it may
well make your world a better place.

The Art of the Debrief: Minding the gap
between leaming and life

Tara Bissett

An experiential intro-level workshop on the whys,
wheres and hows of the Debrief.

Do you teach, lead or facilitate workshops or classes?
Coach a team, conduct meetings, lead a community
activities? Is your goal to help people lear or experi-
ence something they can apply in their lives? Have you
heard it's a good idea to debrief, but not quite sure
where to start?

With effective debriefing skills you can you help people
mind the gap between the end of a learning experi-
ence, and re-entering 'real" life.

A debrief is a strategy to tap into key learnings and
insights of an experience, synthesize them, and look at
how to apply them to life in general. Debriefing is one
of those too-often underused approaches for making
that leap into life. Simple? Yes. Fun? Absolutely!

Authentic Voice and Dialogue

Hugh Smiley

The human voice is both an intimate part of our body
and powerful creator of our worlds. When conversa-
tions (within ourselves and with others) miscarry, work-
ing mindfully with the ‘uttering organ’ can enhance both
personal and social cohesion. In fact, finding and using
one's true and natural voice is an important building
block towards genuine communication and relationship.
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This presentation will explore, in a highly experiential
way, a method to facilitate the emergence of the
authentic voice that will, in tum, enhance a deeper and
more integrative dialogue, whether in a psychothera-
peutic environment or international summit.

This session is energizing, empowering and will enhance
your expression and spark your creative process. Come
prepared to use your voice and ears.

Bafa’ Bafa: A Cross-Cultural Simulation

Bruce Baum, Eileen Doyle

In this simulation, the large group of participants is
divided into two unique cultures — the Alphans and
Betans. They leam the customs and ways of their new
culture and practice among themselves.

Once both cultures are established, visitations are
scheduled and all participants have an opportunity to
visit the other culture. Visitors then report to members
of their own culture on what they experienced.
Considerable time is spent debriefing the activity fol-
lowing the experience with a focus on empathy and
understanding and what we can do differently when
either visiting a new culture or when others visit us.

Between the Beats

Rodrigo Chavez, Maribel Chavez

Why do Cuban bands have many percussionists, and
most reggae bands only one? Why do Latin dances
keep foot movements small and precise, while most
African dances include high kicks and leaps? And what
is the relationship between Latin and African music?
You'll find out the answers to these questions and
more in this workshop.

Latin-American percussion and dance traditions hold
many layers of cultural, historical, social, spiritual, and of
course musical meaning. In this workshop Rodrigo and
Maribel Chavez will lead us through an introductory
exploration of the inner meaning of rhythms such as
samba, conga, cumbia, merengue, cha-cha-cha, and
more, as well as the dances that go with them. The
workshop is 50% hands-on, so you will try some of the
rhythms and steps yourself while learning about their
deeper significance.

Participants from this workshop who go on to take
Afro-Latin Drumming with Rodrigo will have the
opportunity to help choose which rhythm to focus on.
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Taken in tandem with Afro-Latin Drumming, this work-
shop will ensure your further hands-on experience with
the other workshop includes a deeper understanding.
But if you care more about the significance of the tradi-
tions, and don't care so much to make music, this is
the one to take!

Creating a Coaching Culture to Support
Innovation

Laura Switalski, Tim Switalski

This session will explore the critical relationship
between organizational culture and creativity. We will
focus on coaching as a leadership style and how the
creation of a 'coaching culture' is essential to promot-
ing creativity and innovation in any organization. We
will discuss practical ways to develop a coaching culture
and how to link this with efforts to learn and apply cre-
ative thinking.

Creating Positive Emotions to Foster Creativity
Bruce Rosove

Creative Solutions to Problems require people to
change. For most people, change creates emotions.
Often these feelings are negative. This workshop
explores the importance of five core concerns in creat-
ing an atmosphere that is conducive to positive emo-
tions. When people feel safe and happy they can be
more open to others perspectives and to new ways of
working together.

The core concerns are: Status; Autonomy; Friendship;
Appreciation and; Role: (SAFAR). When these are met,
positive emotions are much more likely, greatly enhanc-
ing the creativity of those working on a project.

The workshop is based on the work of Daniel Shapiro
and Roger Fisher as described in their book Beyond
Reason: Using Emotions as you Negotiate. The work-
shop will also touch on Listening Power, one of the
tools of Emotional Fitness Coaching.

Creative Leadership: Bridging the Gap
Between the Creative and the Management
Mindset

Joan McArthur

Old school says people whose headspace is more cre-
ative than analytical don't have the DNA to lead and
manage. Well, school's out.

Creative leaders can be a key factor in ensuring suc-
cess. We will show how right-brainers can leverage
their intuitive 'emotional intelligence' — the hallmark of
effective leadership.

This learning starts with breaking down the psychologi-
cal barriers we script for ourselves and goes on to
demonstrate specific techniques to confidently manage
and lead a team. In this session, you will experience the
challenges faced by creative industry leaders and have
the opportunity to actively provide solutions — in real
time.

From solving real-world leadership issues to under-
standing how to set your personal vision and transform
your team into advocates of it, you will leave this ses-
sion with tools that will let you tap into your own cre-
ativity to find your authentic leadership style.

Creative Movement through the Use of
Imagery: Building the bridge between mind and
body

Cecilia Yau

You will be led on a guided imagery experience in this
totally hands-on workshop. Then, in a small group, you
will use your body movements to create a collabora-
tive story from ideas in your mind, transforming the
imagery in your mind to body language. You will appre-
ciate the power of this language. We will play and have
lots of fun!

Dagara Indigenous Wisdom: What can it teach
us about creativity?

Joanne Brunn

If we can grant the possibility that creativity is a divine
process, ancient wisdom teachings provide one
roadmap to integrating creativity and spirituality into
the everyday.

The Dagara are an Indigenous people living today in
multiple countries in Western Africa, much like they
have for centuries. Their nature-based cosmology hon-
ors the elements of fire, water, earth, nature and min-
eral. They spend much of their life in ritual — prepar-
ing for it, participating in it, and recovering from it.

Learn how the five elements can help us view situa-
tions from multiple perspectives. Leamn how to create a
simple altar and perform ritual to open to the possibili-
ties.



Dealing with Difficult Participants

Bruce Baum

Have you ever experienced a difficult participant when
conducting training? Perhaps they were reading the
newspaper at the back of the room, questioning most
of your statements, checking text messages or com-
plaining about anything and everything. Most trainers
and presenters tend to ignore these participants which
typically does not help and can make the training expe-
rience worse for the presenter as well as other partici-
pants.

This workshop will focus on strategies for dealing with
challenging participants such as the Know-It-All-Experts,
Socializers, Snipers, Prisoners/Silent Types/Sleepers,
Whiners, Centers of the Universe and Space Cadets.
We will also look at general guidelines for dealing with
difficult participants with a focus on prevention of prob-
lems.

Don't Debate — Facilitate!

John Sedgwick

Our world, and probably our classrooms, are filled with
opportunities to debate and argue. From deep down in
our culture, in our form of government, the courts,
even religion, we are overwhelmed by the world of
right/wrong, or good/bad. There is an option — and
it's called facilitation. The foundation of this approach is
not to create winners and losers, but to find the best
option among the many we can create together.

If you work in a team, or in a classroom, and you need
to find a way out of the 'debate mode', this session is
for you. The presenter is one of the founders of
Facilitators Without Borders and has been a profes-
sional facilitator for many years. You will learn why
debates are often inappropriate and can be dangerous,
as well as learning a replacement strategy to help peo-
ple create action plans that are win/win, not win/lose.
You are never too young, nor too old, to learn how to
think of better ways to be in this world.
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Eliminating Gaposus Scientificus (G.Sci.): Mining
the gap between science and creativity

Bill Brooks

It's time to mine the gap in the creative mindset by
searching out and eliminating G.Sci; G.Sci. denies us the
use of a little celebrated but critically important mental
facility. It affects us on a daily basis and prevents us
from appreciating the very foundation upon which our
culture is built.

By eliminating G.Sci. through exploring analogies and
metaphors rooted in mixtures, explosions, DNA and
other excursions into the culture of science, we will
embark on a journey of wonder that is science and
begin a life-long quest for a deeper appreciation of
curiosity and imagination.

The Epistemology Romp: A most remarkable
problem-solving method

Win Wenger

Bring an absolutely crucial problem or question to
solve, or at least one that you'd dearly love to discover
good answer to. Then map your position on the
Epistemological Continuum and, two steps later, you
will likely make an amazing discovery or so about your
problem. En route, you will richly satisfy an appetite
and hunger that you likely didn't know you had!

Facilitating Creativity in a Cross-Cultural
Environment

Tim Switalski, Laura Switalski

This session will focus on the unique challenges and
opportunities that exist when we help individuals or
groups to learn and apply creativity in a cross-cultural
environment. Using a variety of theoretical frameworks
(Hofstede, Trompenaars, Hampden-Turner) we will
present the main dimensions that differentiate national
cultures and we will connect them with our profes-
sional experience in facilitating creativity within cross-
cultural organizational settings.

To fully experience these dimensions, participants will
have an opportunity to engage in synthetic culture
exercises. Synthetic cultures are extreme manifestations
of the value orientation at both ends of each dimen-
sion. They are specifically designed for training purposes
to reduce the complexity that exists in real cultures.
We will discuss how individuals and cultures may
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approach the creative process in different ways and
how different techniques can be used to hamess this
diversity and enhance creativity and innovation.

Food for Thought

Michael Clouthier, Elizabeth Coppin, Aaron Dus,
Paul Groncki, Ami Henriques

Here's your chance to participate in a multi-session
culinary event! In the first session (Friday) of this two-
part program, you will learn how to tap into your
senses, understand how sensory qualities influence per-
ception of flavor, learn ethnographic techniques, and
conduct an assignment to put those leamings into prac-
tice. In Part 2 (Saturday), 20 of those who participated
in Part | will design, plan, and prepare snacks, using
ingredients and flavorings provided (as well as pur-
chases made on an optional shopping excursion). We
will then offer our snacks for other Mindcampers to
sample.

Please note: Part | (90 minutes) is scheduled for Friday;
Part 2 (90 minutes) is scheduled for Saturday.
Saturday's session is limited to 20 cooking participants
who have attended the Friday session.

From Fable to Analogy: Stories and storytelling
as tools for creative thinking
Alan Black

Lists of facts bore people.

Stories inspire, challenge, motivate and spark people to
greater levels of creativity. From one line or one sen-
tence stories to short stories to lengthy narratives, even
epic length novels stories expand our minds and
increase our creative thinking.

This session is designed to provide all participants with
6 to 12 story types and |12 to 24 storytelling tech-
niques and tips that can help them increase their cre-
ative thinking, their creative problem solving and their
abilities to facilitate exciting meetings that generate far
greater numbers of ideas from all of their team, depart-
ment or entire companies.

Go Wild! GO GREAT Safari!

Rosemary Rein

Travelers Advisory: For Serious Creativity Explorers
who want to Go Wild! Think Wild! Be Wild! But not
go Crazy or Brokel!

In this interactive session, you'll discover the five-step
formula for re-energizing your brainforest and bolster-
ing creativity while improving the quality of your leader-
ship skills and decision making. Did you know that the
same formula used to survive and thrive in the jungle
can also help you to tap into your wild and creative
nature and see the forest from above the trees?

Learn specific facilitation techniques for using nature as
a creative mentor to get your team and yourself out of
the ‘Bored Room'. Discover how tribal traditions and
rituals from around the world can serve as contempo-
rary tools to spark innovation, communication and
team synergy.

Most importantly, have fun, relax and go wild as you
leave with a toolkit of mind/body relaxation techniques,
inspired by the traditions of Buddhist monks, Peruvian
shamans and Native American elders to connect head
with heart and live life with wild enthusiasm!

Graphic Thinking Boot Camp

Jim Ridge

In this session we will look at the basic tools and princi-
ples of graphic thinking and teach you how to think
visually on paper no matter what your previous level of
experience. We'll look at basic mapping and visual
frame works for laying out, organizing and brainstorm-
ing ideas. How your mind absorbs images almost
instantaneously through precognitive visual attributes
and why that's import (hint: keeping things simple is
always better). How to create really simple vet effec-
tive visual images through Jim's famous 7 years of art
school in 7 minutes’. The basic VPS rule (Vision,
Process, and Story) to determine the best way to show
an idea. And finally, the principle of visual chunking
used to even further boost the bandwidth of your
mind's eye.

Great Answerl (Wrong Question)

Tim Hurson

One of the biggest problems with problems is that we
all have the tendency to jump to solutions. Sometimes
that's great. You certainly don't want to overthink what
to do when you're behind the wheel and the car in
front of you makes a sudden stop. In fact, you don't
want to think about it at all — you want to react as



fast as possible. But more often, jumping to solution
can get you into trouble, especially if you end up trying
to solve the wrong problem.

Here's a way to short-circuit the ‘Great Answer
(Wrong Question)' syndrome: use the High Five tech-
nigue. In this session Tim will teach this simple way to
remember the key questions you need to answer
about your challenge so you can get a good handle on
what's really going on.

Hip Hop: Creativity can't be stopped

Sid Marquez

During this workshop we will talk about how the fun-
damental need for fun and inventiveness within every
child, adolescent and adult was the driving force in the
emergence of a vast and complex culture that
impacted and influenced the world in many ways.
Discover how this fun force' prevailed during the 70s
and 80s in New York despite severe poverty and
despair. Kids and teens didn't back down in the face of
significant financial cutbacks that prevented them from
pursuing their dreams. Instead, they redefined and con-
quered their own world in order to make those
dreams a daily reality. In doing this they found an effec-
tive way to escape the violence and decay of their sur-
roundings and created their own motive for being
driven and inspired despite the all-apparent hopeless-
ness.

|dea Noise: The gap between big and loud
ideas

Leslie Ehm

Why is it that some ideas are big and rich enough to
change us while others are simply one-hit wonders;
creating a loud momentary boom but no echo?

Come and learn the difference between big and loud
ideas by taking a look at some of the best and worst
recent marketing campaigns. Then, with a nifty set of
tools, we'll apply that learning to identifying and testing
more ideas for their ability to make some real multime-
dia noise.
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Innovation Theatre: Achieving mastery in the
wild and wonderful world of innovative change
William Sturner

Enter the Theatre of Innovation — where you will
enact the major roles of the Superb Innovator: risk-tak-
ing, flexible, interactive, centered, visionary, motivated,
receptive and self-reflective. Test your capacity for
these crucial roles through a series of highly experi-
mental exercises, including drawing, games, music,
movement, body sculpting, map-making, self-assessment
and small group interaction.

Labyrinth

Joe Miguez

The Labyrinth has been used by human beings
throughout recorded history and across cultures as
both a means and a metaphor for enlightenment, cre-
ativity, and self discovery. Using a labyrinth constructed
according to both ancient and modern principles by Joe
and the Mindcamp volunteer labyrinth construction
crew (of which you may be a member!), accelerate the
reflective/creative process to gain clarity, direction of
action, and implementation of intention. Be prepared
to be surprised!

Living in the NOW: Shedding false identities
and embracing your creative self

William Sturner

We all harbor anxiety about the future (over planning)
and regrets about the past (constant reflection).
Unconsciously, both dynamics foster negative identities
that undercut our intuitive capacity to actually Be
Creative in the Now.

We will dis-identify from our cumulative sets of child-
hood and adult personas with exercises adapted from
Psychosynthesis and Jungian Psychology. Then we will
affirm our ever-present Creative Core by drawing on
the wisdom of Zen, the insights of the mystics and
counsel of philosopher Eckhard Tolle. Movement, med-
itations, spontaneous play and sharing.

Minding the Leadership Gap: Polarity
management and leadership development
Elizabeth Monroe-Cook

Evidence is mounting that the most effective leaders
manage polarities and paradoxes well. In this two-part
session, you will be introduced to this crucial skill
through the lens of Polarity Management™, with addi-
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tional work on leadership developed by Polarity
Management Associates. Using Polarity Maps and dis-
cussion with others, you will reflect on your own lead-
ership qualities, affirm your strengths and identify addi-
tional opportunities for development.

Whatever your work, you have many opportunities to
lead, foster others' leadership or be part of helping
your group show the best of leadership. Be prepared
to share your own ideas about the paradoxes involved
in leadership and take home practical plans to help you
"inspire others to dream more, learn more, do more
and become more..." (John Quincy Adams).

NOTE: The session requires a basic understanding of
Polarity Management. If you don't have this already,
you can get it by taking the Polarity Management ses-
sion earlier in the weekend.

The Miracle of the Third Third

Dan Bigonesse, Nabil Rashidi

“The best way to have good ideas is to have lots of
ideas (and then choose the best ones).” — Linus
Pauling

Brainstorming is like cholesterol — there's good brain-
storming and bad brainstorming. Most of us have only
experienced the bad type. Studies have shown that in
good brainstorming, the first third of the session tends
to produce mundane, every-one-has-thought-of-them-
before ideas. The second third produces ideas that
begin to stretch boundaries. And the third third is
when breakthrough ideas come. Unfortunately, unless
we separate our creative and critical thinking modes,
we never get to that third third.

Our tendency is to judge ideas right away, even before
they are clearly articulated. In this session we will leamn
and practice a simple method for generating a robust
list of ideas — practical ideas, whacky ideas, controver-
sial ideas, impossible ideas, disrespectful ideas, unafford-
able ideas, ideas bom of dreams, ideas born of stress,
ideas born of ignorance — and then return to our lists
and judge each idea against success criteria.

Moming Qi Gong Meditation ‘Espresso’

Franca Leeson

Rise early for your body/mind's morning ‘espresso
shot'! A gentle combination of moving meditation,
music, and the Chinese art of Qi Gong will raise your
morning energy while calming and centering your mind.
A perfect way to prepare for a day of learning. And it's
a matchless hangover remedy! This 45-minute program
will run Friday, Saturday, and Sunday mornings at 7:30.

Nigena's March towards an Innovation and
Creativity-Promoting Educational System
Adenike Emeke

Creativity as a psychological construct suggests the gen-
eration of new ideas, concepts and objects; or the abil-
ity to develop or produce original, high quality and gen-
uinely significant products that can solve problems of
life.

Since creativity is a conscious cognitive process stimu-
lated by problematic situations, sustained by interest
and resulting in the generation of unique, valuable and
situation-appropriate ideas, creativity can therefore be
nurtured within the formal educational system, albeit,
not restricted to it. A nation's educational system can
thus promote or retard creativity depending on the
policies and pedagogical methodologies put in place or
practiced within that nation's educational system. The
gap between what the curriculum in the Nigerian edu-
cational system prescribes and what the practice is in
the schools is filled with potential for creativity and
innovation. The gap between what used to be and
what the current efforts are, gives one hope. It is
against the above background that this paper examines
‘Nigeria's March towards an Innovation and Creativity-
Promoting Educational System' in the attempt to 'mind
the gap'.

Off The Wall

YMCA Staff

Take out your compass. Clamp on the carabiners. Belay
that order (or your partner). If you've ever wanted to
try your hand and feet at rock climbing, this is your
chance. Led by qualified, skilled, and safety-trained
YMCA leadership staff, Cedar Glen's Climbing Wall
may be just the thing to unlink your kinks. Take a break
(well, not literally). You'll love it.



On The Ropes

YMCA Staff

Cedar Glen includes both high and low ropes challenge
courses, led by qualified, skilled YMCA leadership staff.
These ropes courses are a powerful leaming tool for
both personal and team development. If you're looking
for a way to get the knots out, Mindcamp's O n the
Ropes challenges, offered during three of our sched-
uled leaming periods, might give you just the lift you
need.

Open To The Source

Richard Lang

Richard will guide you through a variety of 'Headless
Way' experiments that focus your attention on who
you really are, the spacious awareness in which every-
thing happens, and from which everything flows. This is
a fun workshop, highly practical, and endlessly deep!
Enlightenment guaranteed! The 'Headless Way' experi-
ments highlight the difference between what you look
like to others (with a head), and what you are for
yourself (headless!). They were designed — or discov-
ered — by the English philosopher Douglas Harding,
and are simple yet deep exercises in observation.
When you see the difference between your appear-
ance and your Reality, you find yourself open to the
Source — and unable to stop yourself being creative!
In this year's Mind Camp language, there's an infinite
gap in each of us — when we 'mind this gap', when
we see this boundless spaciousness and hear this end-
less silence that is within us, we become awake to who
we really are and find that we are not just amazingly
creative, we are also at peace and happy.

Playback Theatre, Storytelling and
Organizational Development

Christopher von Baeyer

Playback Theatre uses storytelling and improvisation to
build trust and understanding within communities.
Playback Theatre thrives in a variety of settings, existing
as community theatre gatherings as well as a profes-
sional service to both the business and social sector.
Performances occur in public theatres, schools, prisons,
community celebrations, hospitals and corporate train-
ing rooms.
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This session is designed for anyone who has an interest

in getting ‘inside’ the experience of Playback Theatre by

trying on the roles of actor, storyteller and musician. At

the heart of our exploration will be three questions:

*  What is my story?

* How does the practice of theatre and improvisa-
tion help me to animate and clarify my story?

*  How can theatre-based storytelling inform and sup-
port the broader field of professional and organiza-
tional development?

Join us for an inspiring and enjoyable session of story-
telling and improvisation in support of creativity in our
personal and professional lives.

Polarity Management™: Complexity &
creativity

Elizabeth Monroe-Cook, Paul Groncki

How do we address the persistent, seemingly unsolv-
able problems in our lives and work? We experience
ongoing tension or conflict, often speak about the com-
plexity of such problems, and think of creativity as a
necessary skill for solving such problems. But spending
our creative energy focusing on one side of a problem
or tension may lead to solutions that do not last or
even create more problems.

Polarity Management™ is an approach developed by
Barry Johnson that encourages us to recognize how
those unsolvable problems may in fact be due to inter-
dependent factors that require ‘both-and’ thinking and
planning. Accelerate your ability to create successful
and sustainable answers with creative thinking by using
this systems-thinking approach. Framing situations in
terms of their polarities or paradoxes (e.g, head and
heart, activity and rest, logic and feeling) will allow you
to envision new possibilities, incorporate diverse ideas
and plan for action in enhanced ways!

Positive Change Through Appreciative Inquiry
Krista Knuffman

Sometimes, minding the gap involves taking it head-on.
Other times, minding the gap may involve going around
it, looking beyond it, or tuming the other way to make
better progress.

In this interactive session, participants will learn some of
the basics about Appreciative Inquiry while experienc-
ing firsthand what it feels like to take the appreciative
approach to change. Al's premise is that every living
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system has in its history some positive stories, memo-
ries, and experiences that can be retrieved and told by
its people. These positives come to the surface through
targeted, carefully written questions — and they
become the basis of moving forward by doing more of
what works.

Let's stop talking about what's not working, and instead
discover what gives people and organizations life and
energy — then plan and manage change around those
sources of pride, purpose, and excitement.

Rapid Protocepting

Kristen Peterson, Clare Dus

Using a reduced form of the Productive Thinking
Model and some unique tools, we will take you from
product concept through product solution in 90 min-
utes. See how identifying success criteria, brainstorming,
and converging can lead to a ‘powered-up’ product
solution that is all ready to be implemented. This work-
shop is designed to help anyone overcome the time
barrier in inventing/designing/developing new products.

Sailing Out on a Mission: Bridge the gap
between a strategy and its implementation
Branko Broekman, Quinten de Bruine

Whether an organization is profit or non-profit, estab-
lishing a mission and vision statement is by now com-
mon practice, frequently with challenging targets for the
coming years. A strategy has been set out to achieve
the targets and yet, the majority of organisations are
not getting to the results they've set.

More than the strategy itself, often it's the translation
between an abstract-level mission statement and strat-
egy into consequences for daily life practice for every
single employee. How can you go about when you find
yourself dealing with a similar situation? How can
organisations bridge the gap between their objectives
and daily life reality?

This session lets you plunge into the pool of change
management and takes you on a trip that integrates the
advantages of the latest insights on competitiveness and
strategy implementation. So prepare your backpack,
we're going on a mission implementation.

Serendipity Soup

Mary Harvey

Find great solutions in the gap between the slippery
spoon full of problems and a bowl full of expectations.
You can't see them. You can't taste them. You can't
touch them. Yet they are there, waiting for you to dis-
cover. Great juicy, delectable, delicious ideas that will
help solve your problem!

Throw yourself into Serendipity Soup with an open

mind and a hopeful heart. Come with your problem
well defined (use the process, use your friends, use

your nose) so that you can get the most out of this
kinetic, colourful and irreverent workshop!

Take a cup of improv, a pinch of art, and a dash of
words. Mix it with movement and music and taste test
some unusual ideas! Every soup a new flavour — find
one you like!

Truly Madly Deeply:

A guide to juicy soul searching

Laila Ghattas

Ever wonder what you'd discover if you lost your head
for a while? Ponder what you'd hear if your attention
reached beyond your thoughts? Curious about leaming
a whole new language that effortlessly communicates
your truth?

There's a fabulous space inside you that holds undis-
covered treasure; a gap brimming with wisdom; a void
bursting with insight that sheds light on where you're
really at.

This hands-on creative workshop gives your uncon-
scious mind and spirit a chance to speak to you clearly,
playfully — right from your heart. Learn how to deci-
pher the message you send yourself through your cre-
ations. No previous art experience is required to
delightfully get to know yourself beyond what you
thought you already knew.

Using Imagery to Bridge the Gap

Susan Abbott

Words are great tools for many things, but they tend
to tap into the left brain. Using images can free people
to get to a creative place more quickly, tap into unclear
ideas that are hard to express, and make it easier to
explore emotions. This session will look at three meth-



ods for creatively using imagery in facilitation. No artis-
tic ability is necessary — if you can rip pages out of a
magazine, you're equipped to enjoy this session.

The session will cover the general use of collage in
facilitation and research, including tips and tricks.
Participants will learn three methods by experiencing
them. One method is new, and we will all try to figure
out how to make it better.

The methods:

* comparing present perceived reality to future vision
* creating a product/service that doesn't exist yet

* set the stage for a new team

Walk On: Birds, bees, and other natural things
Richard Aaron

Cedar Glen's 260 acres are the perfect backdrop for
Mindcamp, but have you every wondered about the
world beyond the walls and fences! How many of
those acres have you really explored? Naturalist
Richard Aaron invites all Mindcampers to meet some
of Cedar Glen's true inhabitants: the flora and fauna
who live there year after year. Meet him in the
entrance area of the Main Lodge at 6pm on Friday or
Saturday (or both) for a 60-minute guided exploration
of Mindcamp's meadows, forests, streams, and ravines.

Ways to Find Consensus

Win Wenger

Even when people are bitterly divided on an issue,
there is much more they are unconsciously agreed-
upon than they are divided over. Explore some ingen-
ious new and old methods for discovering and re-ori-
enting to those areas of agreement.

Writing to Be

Tim Hurson, Franca Leeson

Our memories are our stories. The first time we tell
someone of an experience, we begin to shape it in our
own memory. Pieces are omitted, and other pieces
added. Some pieces can be picked back up, but are
often simply forgotten. The more we tell the story, the
more it conforms to our conscious/unconscious need
to integrate it into your view of the world.

What if we could use story to expand our view of the
world, rather than allowing our view of the world to
shrink our story?
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In this workshop Tim and Franca will lead an explo-
ration of our Mindcamp stories, using both writing and
oral storytelling. Various creative tools and techniques
will be suggested to help you consciously shape your
story into a space into which you can spend the next
year, or the rest of your life, growing.

Come prepared to write, tell, listen, remember, forget,
and grow.

Your WHOLE Brain: The key to better
relationships — everywhere!

Ken Wall

First, some bad advice: "Treat everyone as you would
like to be treated yourselfl" Nonsense! Instead, why
don't we, "Treat everyone as THEY would like to be
treated?"

Everyone loves to be loved, don't we?! Everyone wants
their customers to be happy, don't they! The easy
answer is yes, but if you think about your experiences
over the past few weeks you are likely to find a few
examples of people not really going out of their way to
put you firstl Maybe that driver on the freeway, the
store clerk who didn't seem to care, a flight attendant,
a business partner, a staff member, a supplier, a family
member? Clearly not everyone is treating you the way
you would like to be treated!

Has a sales person EVER asked you how you would
prefer to be treated? Has a teacher ever asked you
how you would prefer to be taught? Has a student
ever asked you about your teaching preferences? What
can we do to change that! How can we make a differ-
ence!

Understanding how we think is the starting point.
Understanding how others think completes the circle.
Together these new understandings can form the basis
of a more 'whole brained' relationship — at any level.
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Richard Aaron « Toronto ON
Walk On: Birds, bees, and other natural things
sy Richard is passionate about nature.

His interests range from wildflowers
" & mushrooms, to birds & dragonflies,

4 and everything in between. Over the
“. past |8 years he has presented walks,
" talks and workshops to organizations
both here and in the U.S. He has
written for various nature publica-
tions, including a column that ran for
five years in Nature Canada magazine.

Constantly reinventing himself, he has worked as a sys-
tems analyst at IBM, a bicycle touring specialist at
Mountain Equipment Co-op, a comic strip writer
whose publishing credits include the Financial Post and
the Toronto Star, a high school teacher (economics,
accounting & ESL), and a provincial park naturalist.
Richard holds a B.A. in economics and an MB.A. On a
whim, he once spent a year in law school. Other inter-
ests include magic, etymology, world music, early archi-
tecture, chess, juggling, trivia, and collecting witty apho-
risms. He fancies himself a deipnosophist (a skillful din-
ner-table conversationalist).

ascospore@gmail.com

Susan Abbott « Toronto ON
Using Imagery to Bridge the Gap
Susan Abbott works as a qualitative
researcher, facilitator and consultant,
with a focus on customer experience
and services marketing. Prior to
launching Abbott Research &
Consulting in 2001, Susan worked in
.} the financial services industry, where
! she had big offices and titles. Now
she rides a Vespa, values collaborative
clients, publishes a blog, and wishes for more time to
paint.

Susan's recent work has included leading major trans-
formational change projects, designing service experi-
ences, facilitating innovation projects, and qualitative
research of all kinds. She is the author of The
Innovative O rganization (2008), the product of a two-
year research study on innovation sponsored by

Schulich Executive Education, York University. She is
chair of the Canada Chapter of QRCA, the profes-
sional organization for qualitative research.
susan@abbottresearch.com
www.abbottresearch.com

Bruce Baum -« Buffalo NY
Bafa' Bafa'

Dr. R Bruce Baum, a legend in his own
mind, is a Professor in the Exceptional
Education Department at Buffalo State
College and the Head Honcho of
HumorCreativity.Com. He received
degrees from the University of
Cincinnati, and Indiana University. Dr.
Baum is author of How to Motivate
Audiences: 121 Warmups, Icebreakers and Activities
for Promoting Creative Problem Soving, Teamwork
and Laughter and 20 Magic Tricks for the Magically
Impaired (DVD). In September, 2007 he received the
President’s Award for Excellence in Teaching from
Buffalo State College. He is a Colleague in the Creative
Education Foundation, a member of the International
Brotherhood of Magicians, a member of the Roswell
Park Cancer Institute Humor Project and a Certified
Laughter Leader. In the spring of 2008 he made pre-
sentations on humor and creativity in Cyprus and
Singapore. In his spare time, Dr. Baum is a Rocket
Scientist, Bronco Rider, Taxidermist, Explorer, Brain
Surgeon and Gourmet.
baumrb@buffalostate.edu
HumorCreativity.Com

Dan Bigonesse ¢ Ottawa ON and Dallas TX
The Miracle of the Third Third
Dan is a Consulting Partner with
2 thinkX intellectual capital. As a trainer
h and facilitator, Dan has spent the last
|7 years helping people expand their
thinking and discover new possibilities.
With his quick wit, probing questioning
skills and productive thinking tech-
niques Dan helps clients engage their
whole brain, and find productive solutions to their chal-
lenges. Underlying Dan'’s passion for productive thinking
is a deep commitment to helping people leam and
achieve useful outcomes.




Dan is a member of the Creative Education Foundation
and on the faculty of the Creative Problem Solving
Institute. He is also a certified practitioner of the
Myers-Briggs Type Indicator (MBTI).

Dan splits his time between his homes in Ottawa
(where he can leverage his English and French) and his
Dallas (where his can leverage his English and practice
his Texan). When not working, you can find Dan train-
ing to master the arts of jiu-jitsu, cooking and loving on
his wife and kids (who, by the way, get annoyed with
this!).

dan.bigonesse@thinkxic.com

www.thinkxic.com

Lynn Bird » Mount Albert ON

Art Building Children's Dreams

Lynn Bird, a retired clinical laboratory
manager, brings to ABCD over 20
years of corporate operational and
financial management experience in
both private business and in the
healthcare field. Lynn is the Past
President of the Rotary Club of
Newmarket and continues to be
active at a district level. Her passion for world commu-
nity service joyfully fills each day — until the young
grandchildren come to visit. Then they command her
undivided attention and will surely ‘teach me all | really
need to know'.

lynn@birdwebwork.com

www.abcdreams.ca

Tara Bissett « Dorval QC
The Art of the Debrief
. ‘ A bit about me (the serious stuff):

| teacher and entrepreneurial real

| estate investor. Educationally, | hold a
| BFA and MA in art education, with an
MSc in creativity and change leader-
ship on the way. Since 2000, profes-
sional leadership experience has
included opening a studio specializing in functional art,
founding and co-directing I'Association de I'Espace
d'Art du Canal and exhibition space, continuing to
invest and manage rental properties, and teaching and
facilitating for a variety of organizations.

| began my career as a freelance artist,
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A bit more about me (the fun stuff): | LOVE (in no
particular order): chocolate sundaes, Broadway, travel-
ing, pineapple, my family (ask me about my nephews...
sigh!), singing, my insane cats and their never-ending
antics, and of course all things creative!
tarabissett@gmail.com

Robert Alan Black ¢ Athens GA

25 Answers to the Question 1 + 1!

From Fable to Analogy

In 1976 Alan his son's principal asked,
"Mr. Black, | have some students, a
room & a little money. Do you have
any time?" She asked him to become a
volunteer gifted education teacher. For
the next two years he did. His life has
never been the same since. Those
Tuesdays with 22 highly academic stu-
dents led him an a journey that has lasted 32 vyears (3
degrees in education). 24 years of working as a creative
thinking consultant have taken him around the US &
the world (8 times).

Alan has been telling stories since he was a little boy:
through his drawings, his cartoons, his
drawings/sketches as an architect, interior, graphics/sig-
nage or industrial designer, as a dalily television news
writer & weekend editor, through his body & move-
ment creating ‘Silent Stories’, as part of three different
amateur improvisational acting troupes plus the past 25
years as a professional speaker, trainer, workshop facili-
tator. Since 1998 he has been living his life like the title
of one of his books: LIFE IS A CREATIVE JOURNEY,
NOT A GUIDED TOUR as he wanders around the
globe trying to help organizations develop Cre8ng
Communities throughout their workplaces.
alan@cre8ng.com

www.cre8ng.com

Laurie Bowers ¢ Mount Albert ON
Art Building Children's Dreams

wemsmm Laurie worked in the event manage-
' ment and retail industry for |8 years.
In 1997 Laurie left the work force to
start a family and has spent the last
Il years as the Chief Domestic
Technician of the Bowers/Blue family.
Laurie loves wild, open places and
believes in their restorative powers.
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She is thrilled to resurrect her event management skills
as part of Art Building Children's Dreams and dreams
of one day having an ABCD project in Central Asia.
lauriebowers@rogers.com

www.abcdreams.ca

Branko Broekman e Falconara Marittima (AN), ltaly
Sailing Out on a Mission

Branko is a sculptor and innovation
advisor, founder of CreAspect, a con-
sulting firm serving individuals and
businesses to exploit their innovative
potential. Since '97 he worked with
numerous individuals, private and
public organizations in Europe and the
USA. He is a master practitioner of

Intercultural Neuro-Linguistic Programming and is a
coach for individuals. Formally educated as landscape
architect and environmental engineer, Branko discov-
ered the strengths of CPS when he was working in the
field of integral water management at the Ministry of
Water Management and Public Works in the
Netherlands. He is currently completing a Masters in
Creativity and Change Leadership at the International
Center for Studies in Creativity at Buffalo State College.
In his business he combines his passion, knowledge and
experience to advise, train and facilitate people to
switch on their imagination and to create.
brankobroekman@hotmail.com

Bill Brooks ¢ Saskatoon SK

Eliminating Gaposus Scientificus (G.Sci.)

Bill is a Consulting Partner with think*
intellectual capital. Dr. Space, as he is
known to a generation of elementary
school kids, has worked in supervi-
sory, management and executive
positions in a wide variety of indus-
tries ranging from Aerospace, Mining,
and Scientific Instrumentation Development to a non-
profit Science Centre. eclecthink intemational, a creativ-
ity and innovation consulting company in Saskatoon,
Saskatchewan, Canada, of which Bill is a Founding
Partner, came out of his work with industry and clients
such as the Canadian Space Agency, the University of
Saskatchewan and the Canada-Saskatchewan Business
Service Centre. Living up to his reputation as being a
‘rocket scientist’ he injects science demonstrations and

hands-on activities (explosions, crashes and all things
physics) to stimulate creative thinking. He has also been
awarded the Natural Sciences and Engineering
Research Council of Canada's prestigious Michael Smith
Award for Science and Technology Promotion.
william.brooks@thinkxic.com

www.thinkxic.com

Joanne Brunn ¢ Old Greenwich CT

Dagara Indigenous Wisdom

Joanne brings a fresh perspective to
leaders and organizations wishing to
initiate, embrace, and sustain change.
She has over twenty years of success-
ful management and consulting expe-
rience, in multiple types of organiza-
tions, working with change initiatives,
process mapping, project manage-
ment, and team building. Joanne has
studied human capacities development and innovative
leadership strategies under Dr. Jean Houston, and
ancient wisdom teachings with Sobonfu Some, from
the Dagara, an Indigenous tribe in Burkina Faso. She is
an Adjunct Professor in the Masters of Organizational
Leadership program at Mercy College. She holds an
MBA from NYU and a PhD from Saybrook.
joanne@joannebrunn.com

www.joannebrunn.com

Colette Chambon ¢ Paris France
The Art of Deferring Judgment
Colette is an international creativity
facilitator/trainer and a qualitative
research consultant. She works with
multi-national companies to facilitate
idea-generating sessions and to train
people to tap their own creativity and
leadership potential. With 20 years of
{ European experience, she combines
her understanding of cultural diversi-
ties with methodological expertise. She has been
trained at CPSI, has been a leader at CPSI and CREA
and facilitated the Art of Deferring Judgement pro-
grams for 3 years at CREA.

Of a multi-cultural background, Colette speaks French,
German and English fluently. She is a former clinical
psychologist who also loves opera, painting, and gar-
dening.



cc.resonance@wanadoo.fr

Jeanne Chatigny « Santa Fe NM

The Art of Deferring Judgment

Jeanne has been a leader since the
early 80s at various creativity work-
shops including CPSI, CREA in Htaly,
and Mindcamp. She’s also a lifetime
member of the Creative Education
Foundation, where she served as a
trustee and was named a
Distinguished Leader. Jeanne has been
a newspaper reporter, an ad agency copywriter, and a
communications manager at major companies including
Xerox, where she was managing editor of the company
newsletter. She lives in Santa Fe, New Mexico.
nanachats@mac.com

Rodrigo Chavez « Toronto ON

Afro-Latin Drumming

Between the Beats

Rodrigo Chavez, Chilean born musi-
cian, has specialized in classical Guitar
and Afro-Latin percussion for more
than fifteen years. He studied
Sociology and French at York
University and has traveled extensible
throughout Peru, Venezuela and
Cuba studying traditional rhythms and
musical styles of those countries. He
has performed in Chile, Argentina, USA, Canada and
South Korea. In Canada he has performed at The Banff
Centre for the Arts, the Museum of Civilization in
Ottawa, Roy Thompson Hall in Toronto, and for the
National Ballet of Canada. He has participated in
numerous recordings projects.

In 1997 he became the Artistic Director of CASSAVA
Latin Rhythms, a band with a new musical approach to
a fusion of Afro-Latin rhythms with Jazz and popular
music from Latin America. He has performed in most
international festivals of Canada, Chicago in USA and
South Korea.

Rodrigo has been leading workshops for many confer-
ences, organizations, and schools for many years. He is
currently touring Ontario and Quebec conducting
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workshops on Afro-Latin rhythms for middle and high
schools with the support of Ontario Arts Council and
the different Boards of Education.

His teaching philosophy is grounded in giving students
tools for their own creation. These tools open a win-
dow to an entirely new world of expression, a world
that is both magical and connected to their own reality.
They can then explore in the context of their dalily life,
and create new forms of expression.
rod@cassavalatin.com

www.cassavalatin.com

Michael Clouthier ¢ Toronto ON

Food for Thought

Michael is Executive Corporate Chef of McCormick
Canada, a wholly-owned subsidiary of McCormick &
Company Inc,, a global leader in spices, seasonings and
flavour. Michael is recognized as one of Canada’s lead-
ing food specialists after dedicating more than 25 years
to working in the Food Industry in Canada and
Internationally. Michael is an expert in identifying taste
trends and designing innovative menus and specialty
food offerings for a wide variety of restaurants, hotels,
food service providers, grocery retailers and food ingre-
dient suppliers. In 2007, Michael's commitment to
excellence was further recognized when he was
awarded the Certified Chef de Cuisine designation
(CCC) the highest accreditation a Chef can attain in
Canada. Michael is a graduate of Culinary Management
from George Brown College and a government
Certified Red Seal Chef.

www.mccormickcanada.ca

Elizabeth Coppin * Washington DC

Food for Thought

With a B. S. and M.S. in Food Science and Nutrition,
Elizabeth Coppin began and has nourished her career
with McCormick & Co., the leader in the manufacture,
marketing and distribution of spices, seasonings and fla-
vors to the entire food industry. Her current role
includes working closely with consumer packaged
goods and food service clients, product developers and
culinary professionals to guide product development
activities. She is a trained focus group facilitator who
enjoys working with and observing people to under-
stand the ‘why' that drives their eating behavior. She is
excited by the understanding of others that is gained
when interacting with people on their own terms. Two
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years ago, Elizabeth stumbled upon the world of cre-
ativity and creative problem solving practices. She has
since incorporated these elements into her sensory
work, leading clients to new levels of insights and inno-
vation. Her most recent creative joint venture is due in
November. Elizabeth is involved with the Institute of
Food Technologists and Creative Education
Foundation.

Quinten de Bruine ¢ Middelburg, Netherlands
Sailing Out on a Mission

Quinten de Bruine was trained as an
environmental engineer. After finishing
his study in 1996 Quinten became a
management consultant at Nehem
Consultants in The Netherlands. A
few vyears later he became partner at
this firm. Quinten worked with busi-
nesses in both the profit as in the non-profit sector. In

the early years at Nehem the projects had a focus on
(total) quality management and interim management.
Generally the aim became more to make the mission
explicit and implement it with the employees. Every
employee got in a certain way involved in the realiza-
tion of the mission. After working at one of the largest
logistical firms in the Netherlands Quinten started his
own firm Widi Management Consultants a few years
ago. His focus is to combine CPS with other proved
management techniques. He uses theory with his prac-
tical experience in order to help his clients to reach
their objectives.

bruil 046@planet.nl

Eileen Doyle « Lexington MA

Bafa' Bafa': A Cross-Cultural Simulation

Eileen Doyle is president of Deeper
Dives: a qualitative market research

| firm that conducts focus groups, taste
| tests, naming studies and ideation ses-
" sions. Moderating specialties include
| consumer products, kids, travel, fur-
nishings and pharmaceuticals. Her
facilitation style includes creative
problem solving, projective tech-
niques, team building and laughter! Eileen is co-founder
of the New England Creativity Group. She is a
Certified Laughter Leader, Innovation Games facilitator,
MBTI qualified and an international cat sitter.

eileendoyle@gmail.com

Aaron Dus * Toronto ON

Food for Thought

Aaron is a Consulting Partner with
thinkX intellectual capital. His profes-
sional expertise is in ethnographic
research and analysis, strategic plan-
ning and implementation, trend spot-
ting, and transformational design. By
integrating anthropological and design
frameworks, he enables organizations
to develop new perspectives for
addressing seemingly insurmountable issues. In addition
to consulting, Aaron has lectured in the Industrial
Design Department at the Ontario College of Art and
Design (OCAD) on conceptual tools and techniques
for strategic innovative design.

Before coming to Canada, Aaron was actively engaged
with The Idea Factory, a strategic innovation consulting
company in Singapore. He also worked with Walt
Disney World Parks and Resorts (USA) to co-develop
processes and frameworks that translated marketing
research data into meaningful insights. Other client
engagements included Singapore's Ministry of
Education, Abacus International, Cisco Systems, Roche
Pharmaceuticals, The Disney Channel, Lego Group, and
cultural groups in the Hawai'ian Islands, New Zealand,
the Cook and Society Islands, Australia, Denmark,
China, USA, and Singapore.

aaron.dus@thinkxic.com

www.thinkxic.com

Clare Dus « Chatham NJ
Rapid Protocepting
- ee. At Sensory Spectrum, Inc. Clare lis-

Y e i, tens to the clients, asks questions and
' then designs innovative methodology
™~ to meet their needs. She has tasted,
= smelled, felt and looked at a wide
#: range of products including foods and
| beverages, personal care products,
paper products, fabrics and pharma-
ceuticals. She believes that the data
holds the story. Using a variety of techniques, both sta-
tistical and exploratory, will uncover the sensory story.



Clare has a BSc in Food Science from Rutgers
University, NJ and is a leader for the Creative Problem
Solving Institute.

cdus@sensoryspectrum.com

Leslie Ehm ¢ Toronto ON
Idea Noise

Leslie Ehm is a passionate creative
and strategic communicator. For over
20 years, she has been connecting
with audiences — on stage, on
screen, in boardrooms and directly
with consumers. From developing TV
concepts to story editing screenplays
for Miramax and Working Title, to
Creative Director at Maclaren
McCann, she has worn many hats and sat in many
chairs. With her own company 'idea lust' — a dynamic
ideation factory, she consulted with agencies and mar-
keters alike on bridging the gap between strategic man-
dates and creative executions. Leslie is also recognized
as a tour de force in the pitching realm.

Today, Leslie is a partner at 27 Marbles Training, where
she and Joan McArthur create and facilitate highly effec-
tive workshops for both creative industry professionals
and marketers seeking a true competitive edge.
leslie@27marbles.com

www.27marbles.com

Adenike Emeke < Ibadan, Nigeria

Nigeria's March towards an Innovation and
Creativity-Promoting Educational System

Adenike Emeke, an Associate Professor in the Institute
of Education, University of Ibadan, Nigeria, has a back-
ground in counselling psychology, science education
and educational evaluation. Currently, she is the Head
of the International Centre for Educational Evaluation.
She has many publications to her credit and has pre-
sented papers at national and international forums.

She is avidly interested in the application of psychologi-
cal principles to classroom interactions. Her most
recent research interest is on how the Nigerian educa-
tional system can promote creativity.

She is attending Mindcamp for the first time and cur-
rently the only Nigerian member on "The Hub'
(thinkx.ning.com).

emeke2002@yahoo.com
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Laila Ghattas ¢ Toronto ON

Truly Madly Deeply

e Since the mid 90s Laila Ghattas has

' "'""“ never had a dull moment leading

~ | Truly Madly Deeply Self-Discovery
Workshops around the world. She's
passionate about her richly textured
vocation as a Gestalt therapist, artist, Reiki practitioner,
group facilitator and public speaker. Otherwise known
as The Travelling Therapist, Laila's personal growth
company and dream come true, Aziza Healing
Adventures, offers Bliss Wellness Journeys to beautiful
destinations in North America and Bali. Between jaunts
Laila hangs out in Toronto where she has a private
practice and enchanted garden.

laila@aziza.ca

www.aziza.ca
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Paul Groncki ¢« New York NY

Food for Thought

Polarity Management™

Paul is a Consulting Partner with
thinkX intellectual capital. An econo-
mist and student of consumer behav-
ior by training, Paul has been a mar-
keting professional for 30 years. Prior
his career with thinkX, Paul was the
principal of a marketing, strategy, and
business development group using
creative problem solving techniques
to help clients identify and prioritize their complex
research and marketing needs. He serves on the Board
of Trustees for Hudson Guild — al00-year-old+ set-
tlement house in New York City, serves as the New
York Hub Leader for Facilitators Without Borders, and
is on the faculty and a former Trustee of the Creative
Problem Solving Institute.

e N

¢ $| I

Paul has helped firms such as J. P. Morgan, HSBC,
Bankers Trust, and Citibank develop marketing strate-
gies targeting the sophisticated banking and investment
management needs of affluent and private banking
clients in the U.S,, Japan, and Europe. He holds an MA
and doctorate in economics from SUNY Stony Brook.
He also holds honorary degrees in foodism from many
of the finest restaurants in Manhattan, which he will tell
you are also the finest restaurants in the world.
paul.groncki@thinkxic.com

www.thinkxic.com
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Mary Harvey * Toronto ON
Serendipity Soup
wmmem Mary Harvey is a Second City
. Alumna. As Andrea Martin's under-
study, she had the pleasure of per-
forming on stage with John Candy,
Dan Ackroyd and Catherine O'Hara,
to name a few. Mary has been teach-
] ing improvisational techniques and
4 ] effective communication for over
twenty vears. She combines her the-
atrical training and performance background with
extensive business experience to help clients find great
solutions. Her innovative use of improv, mixed with the
magic that comes from chance connections, can kick-
start your creative thinking.
mary@thecreativemedium.com

Ami Henriques * Baltimore MD

Food for Thought

Ami is currently an R&D facilitator at
McCormick & Co. in Baltimore, MD
where her main purpose is to help
cross-functional teams harness their
collective creativity to fuel innovation.
She has been in the food industry for
almost 10 years after completing a
MS degree in Food & Nutrition at the
University of Georgia. She started her
career as a sensory scientist where she had the fun
responsibility of measuring human perception of flavor.
As Ami expanded her role into the world of qualitative
consumer research, she became interested in the
process of tuming insights into product ideas and solu-
tions.

To support her current interests and role as an innova-
tion facilitator, she is now pursuing a second MS
degree, this time in Creativity and Change Leadership
from Buffalo State University. Ami's interest include
helping others understand and tap into their creativity,
affecting positive change, and of course all things food.
Her favorite holidays are Restaurant Week in both
Washington D.C. and Baltimore.
ami_henriques@mccormick.com

www.mccormick.com

Katherine Heusner « Sarasota FL

Adventures in Reflection

Dr. Kitty Heusner is a lifelong learner
who has been involved in education
as a student (PreK through PhD) and
professional for over fifty years. She
has also made a lifelong commitment
to community involvement and is pas-
sionate about applying creativity to
make a positive difference in her own life and the
world. Currently she teaches graduate level courses in
education, serves on the Board of Directors for Girls
Scouts of GulfCoast, Florida and is actively involved in
the Creative Education Foundation [a member and sec-
retary on the Board of Trustees and a long-time leader
at CPSI (Creative Problem Solving Institute)]. She is the
Co-Chairman for Florida Creativity VWeekend. Sharing
with family and friends both at home in Sarasota and
around the world, traveling and photography also bring
her great joy.

HHeusner@aol.com

www flcreativity.com

Tim Hurson ¢ Toronto ON
Great Answer! (Wrong Question)
Writing to Be

Tim is a founding parter of think*
intellectual capital. He has helped
Fortune 500 and FTSE 100 organiza-
tions in the US, Canada, and the UK
create innovation, marketing, new
product, and workplace transforma-
tion programs. As a professional
speaker, Tim speaks regularly about
how to use the principles of produc-
tive thinking and creative leadership to manage change
rather than be swamped by it. He shows how organi-
zations can foster a creative working environment, sta-
ble enough to provide cultural continuity and flexible
enough to adjust to rapid changes in technologies, mar-
kets, and mandates.

Tim is a founding director of Mindcamp and Facilitators
Without Borders, and a former Trustee of the Creative
Education Foundation.

Since its release in October 2007, Tim's book Think
Better: An Innovator's Guide to Productive Thinking
(McGraw Hill, NY) has consistently been one of



McGraw Hill's top ten business books, and is now
being translated into nine languages including Chinese
(long and short), Japanese, Spanish, Korean, Thai,
German, Spanish, and Polish. He is currently working
on a new book, Great Answer! (Wrong Question), a
business fable, also for McGraw Hill.

Tim thinks the phrase ‘out of the box thinking’ should
be put back in the box and buried in a deep hole.
tim.hurson@thinkxic.com

www.thinkxic.com

Clara Kluk ¢ Mexico City, Mexico
Art in Problem Solving

: Clara is a partner of PIENSA, a con-
sulting firm in Mexico City and in
Costa Rica, specializing in organiza-
tional development and creativity
training and facilitation. She works
with organizations across Mexico, and
Latin America to facilitate creativity
and innovation, to help manage change and transition,
and enhance teamwork and leadership. An artist, and
expert in social sciences, Clara has more than 20 years
of experience. She has worked extensively for many
corporations, in several different fields, including phar-
maceutical, financial, cosmetics, insurance, telecommuni-
cations, education, food, and social services. Clara holds
a Master of Science degree in Creativity and Innovation
from the International Center for Studies in Creativity
at Buffalo State College.
clarakluk@grupo-piensa.com
WWW.grupo-piensa.com

Krista Knuffman ¢ St. Louis MO

Positive Change Through Appreciative Inquiry

Krista is a Consulting Partner with
thinkX intellectual capital. She uses her
expertise to help individuals and
groups find the answers that may
exist within themselves so they can
move ahead toward achieving their
strategic objectives.

Exploration and discovery are what
Krista is all about, and having begun her career as a
therapeutic recreation specialist in the healthcare indus-
try, she knows how to make work feel a little bit more
like fun. Krista has provided research, facilitation, and
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instructional design services for such companies as
Procter & Gamble, General Motors, Microsoft, Johnson
& Johnson Medical, Kimberly-Clark, and Disney. She
was the ‘Innovation Champion’ for Maritz Learning, and
has worked with multiple not-for-profit healthcare and
community organizations, including Shriners Hospitals,
the National Kidney Foundation, and the St. Louis
Society for Children & Adults with Physical Disabilities.
krista knuffman@thinkxic.com

www.thinkxic.com

Richard Lang « London UK
Open 1o The Source
L Richard has been giving Headless

z Way workshops for over 35 years —
workshops that guide attention to
who you really are. He is the most
4 experienced facilitator of this work on
the planet.

Richard first participated in one of
these workshops in 1970 with the
pioneer of this work, Douglas Harding, author of On
Having No Head. Over the years they became good
friends (Douglas died in 2007, aged 97). Since 1970
Richard has devoted his life both to being aware of his
True Self and to sharing this revolutionary, astonishingly
direct method of seeing your True Self.

He has two books published — Seeing Who You
Redlly Are and O pen To The Source. He has made
short films that illustrate this method and has written
and compiled the Headless Way website. He is Co-
ordinator of a UK charity set up to make this method
more available in the world. He travels widely giving
workshops.

headexchange@gn.apc.org

www.headless.org
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Franca Leeson ¢ Toronto ON

Writing to Be

Morning Qi Gong Meditation Espresso’

Franca is a Colleague with thinkX
intellectual capital, where she uses her
wide range of skills — design, writing,
web mastery, and meditation mastery
— to fulfill the duties of what she
refers to as chief scullery maid. Franca
has been studying meditation since
1981 and teaching it since 2000. She
has presented facilitation, meditation and creativity ses-
sions at Mindcamp in Toronto, Canada since its incep-
tion, at CREA in ltaly since 2005, and at CPSI in Atlanta
in 2007.

Franca’s particular interest and gift is in helping people
enrich their personal and creative lives by developing a
meditation practice that extends into all areas of their
experience: work, children, marriage, and family respon-
sibilities. When she’s not meditating, teaching, or saving
the bacon at think® she’s playing the cello, viola, violin,
flute, drums or whatever other instrument she can get
her hands on.

franca.leeson@thinkxic.com

www.thinkxic.com

www.lookagain.ca

Sid Marquez ¢ Paris France

Hip Hop: Creativity can't be stopped

Sid works as a creative assistant and
resource alongside Olwen Wolfe at
Worlding. He was introduced early to
the world of creativity, attending
CPSI's Youth Program when he was
nine years old, and is now fully
immersed in it at the age of 20. Being
of Chilean, American and French
descent, Sid is fluent in English,
Spanish, and French, loves multi-culturalism and has had
the pleasure of meeting many CREA and CPSI leaders
from around the world.

Sid is an expert in the international Hip-Hop move-
ment, one that he has passionately been a part of for
most of his life. He facilitated two workshops on Hip
Hop at CREA Conference in Italy in April 2007. Some
of his areas of interest include all kinds of music, visual
arts, dancing and other forms of artistic expression, as

well as topics dealing with the inner-city and its various
issues, impacts and social aspects. Of course, he also
has a huge love for creativity and is constantly learing
about its many tools, methods and mindsets, which he
fully identifies with.

sidney@worlding.com

Joan McArthur » Toronto ON

Creative Leadership

When she was Creative Director of
Ogilvy & Mather Advertising in Los
Angeles, Joan presented Microsoft's
first consumer advertising campaign to
Bill Gates, and, though he is a man of
few words, he said yes.

She came to Canada because the
weather was just too good in LA, and
besides there were ads to be written, a radio show
called Chick Radio to host, and generations of eager
students at the Ontario College of Art and Design to
teach. While here, Joan wrote an ad campaign featuring
a stand-up comic named Thom Sharpe that has turmned
into the longest running ad campaign in Canadian
advertising history — for Goodyear Tires.

As Partner and Trainer at 27 Marbles Training Inc, she
and partner, Leslie Ehm teach, facilitate and coach a
whole spectrum of skills to communications industry
professionals. She is also a card-carrying member of the
International Titanic Society, but that s a story for
another day.

joan@2/marbles.com

Joe Miguez « Cliffside Park NJ
5 Case Studies of Facilitating Creativity & Innovation
Labyrinth

Joe is known throughout the United
States as the ‘labyrinth man'. He has
built a consulting practice based on
stimulating creativity in individuals and
groups to achieve personal and orga-
nizational innovation. Facilitator,
change agent and labyrinth builder,
Joe has worked with clients from major corporations,
media, college and religious retreat centers. He has
conducted workshops in Canada, Mexico, Europe and
the United States. His professional commitment
focuses on inspiring reflection in action, step by step.



labyrinthxperi@aol.com

Liz Monroe-Cook « Chicago IL

Polarity Management™

Minding the Leadership Gap

Liz is a Consulting Partner with thinkX
intellectual capital. She has extensive
experience as a consulting psycholo-
gist focusing on individual, group and
organizational effectiveness through
creative thinking, the polarity perspec-
tive and the factors of ‘emotional
intelligence’. Her practice includes facilitation, training,
qualitative research, public speaking, counseling and
psychotherapy.

She serves as a leader at the Creative Problem Solving
Institute, administers the MBTI, has taught DeBono's
Lateral Thinking, and is a devoted supporter of the arts
— both as an appreciative audience member, and hav-
ing two children who are artists.
lizmonroecook@thinkxic.com

www.thinkxic.com

Kristen Peterson ¢ Toronto ON

The Art of Deferring Judgment

Rapid Protocepting

Kristen is a founding parter of thinkX

intellectual capital. She is a creativity

and innovation facilitator, trainer,

coach and catalyst. She works with

major corporations in North America

. providing Productive Thinking work-
L2 shops, training and facilitation to help

companies create and develop new
products, new processes and new strategies.

Kristen believes organizations and individuals must
transform to confront the economic and lifestyle chal-
lenges of the 21st century. They must think differently
— more creatively, more productively, more proac-
tively.

Kristen is a founding director of Mindcamp, serves on
the Board of Trustees of Facilitators Without Borders,
a faculty member of the Creative Problem Solving
Institute and a sessional faculty member of the Ontario
College of Art & Design. She is a certified practitioner
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of the Myers-Briggs Type Indicator (MBTI) and
FourSight. She also sports a Dymo label on her com-
puter that says ‘Camp Director' so be careful.
kristen.peterson@thinkxic.com

www.thinkxic.com

Nabil Rashidi « Hamitton ON

The Miracle of the Third Third

Nabil is a Consulting Partner with
thinkX intellectual capital. Born in
Saudi Arabia and from an Iranian
background, Nabil has lived and
worked in the Gulf and has helped
companies from North America and
Europe establish businesses in the
region. He has worked at the United
Nations Economic and Social
Commission for Western Asia (ESCWA) assisting the
development of small and medium-sized enterprises in
the Arab World. He also helped organize a Gulf
Regional women's conference and has been involved in
a variety of other Arab development projects.

Lhid

Nabil's Canadian work has involved applying productive
thinking to managing diversity and fostering inclusion in
corporations, organizations and communities. Nabil is
an alumnus of McMaster's political science program
with a focus on political economy and international
development. At McMaster he established and directed
Diversity Services and Bridges Café, a $700,000 project
to promote diversity on MAC's campus.
nabil.rashidi@thinkxic.com

www.thinkxic.com

Rosemary Rein ¢ Escazuy, San Jose, Costa Rica
Go Wild! GO GREAT Safari!

- Rosemary Rein, Ph.D is the Author of
Go Wild! Survival Skills for Business
and Life and co-author of Blueprint
for Success with Dr. Stephen Covey
and Ken Blanchard. A resident of
Costa Rica, Graduate of Wilderness
Survival and Outdoor Adventurer,
Rosemary speaks and facilitates lead-
ership, communications and creativity camps around
the world, taking teams out of their ‘Bored Rooms’ on
‘Inspired Learning Adventures!
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Rosemary has been featured by the New York Times,
Washington Post and is a frequent contributor to busi-
ness publications on leadership, customer service and
developing highly effective work teams. She is also the
co-founder of Retreats and Business Meetings Costa
Rica where in addition to her own speaking engage-
ments around the world, she has created a business
meeting and leaming center amidst the rainforest of
Costa Rica.

Rosemary has conducted Creativity Safaris for the
Creative Problem Solving Institute and the Atlanta
Creativity Exchange.
rosemary@gowildgogreat.com
www.gowildgogreat.com

Jim Ridge ¢ Ancaster ON

Graphic Boot Camp

Jim combines almost 30 years of
Manufacturing Engineering problem
solving experience along with strong
artistic visioning skills to help teams
solve problems through their eyes
with Graphic Facilitation.

Jim is a member of the 'vizthink’ net-
work, avid mindmapper, 6 Sigma
Green Belt, Juran Quality Improvement facilitator, artist
and graduate of Grove Consultants Graphic Facilitator
Program. He regularly facilitates the development of
business activities, problem solving and ideation ses-
sions using highly interactive visual maps and frame
works. One of his recent projects included the creation
of the chapter and cover illustrations for Tim Hurson's
book Think Better. When not drawing what people are
thinking Jim can be found welding metal sculptures or
walking in the woodland’s of the Dundas Valley where
he lives with his wife Barbara.

jimridge@cogeco.ca

Bruce Rosove ¢ Ottawa ON

Creating Positive Emotions to Foster Creativity

Bruce is a humorous and engaging
session leader. He uses experiential

= approaches to make his sessions per-
sonal, meaningful and fun. Bruce is a
certified Emotional Fitness Coach. He
has also studied Non-Violent
Communication under Marshall
Rosenberg, Inner Journey Facilitation under Michael

Schiesser and other modes of personal development
under a variety of leamed and gifted teachers. He has
an international reputation designing and implementing
career development systems. Bruce has presented
workshops throughout North America at Counselling
and Career Development Conferences and Creativity
Conferences including CPSland Next Idea Creativity
Conference.

Bruce.Rosove@Rogers.com
www.efitinstitute.com/Ottawa.aspx

John Sedgwick « St Catharines ON

Don’t Debate — Facilitate!

John is a Consulting Partner with
thinkX intellectual capital. He is a life-
long student of group dynamics and
the art and science of facilitation. For
the past decade John has designed
and delivered training programs for
corporate clients including General
Motors, Dofasco, Stelco, and Canada
Customs and Revenue Agency. For
more than 20 years before that he was Professor of
Business Administration at Mohawk College, designing
and developing training programs tailored for corporate
and government clients.

John conducts seminars and workshops through North
America and Europe in the field of management devel-
opment. He has also written numerous manuals on
thinking skills and creativity. He is adjunct professor at
the International Center for Studies in Creativity, and
has presented at creativity conferences in the US,
Canada, France, Holland, Spain, England, China, and
Indonesia. Sedge is also the spark plug that ignited the
conceptual thinking behind Facilitators Without Borders
and is one of its founding directors.
john.sedgwick@thinkxic.com

www.thinkxic.com

Hugh Smiley ¢ Toronto ON

Authentic Voice and Dialogue

Hugh has practiced bodywork and
psychotherapy in Toronto for 25
years and facilitated workshops in
‘Shaman Song’ and ‘Authentic Voice'
in 9 countries since living and working
among aboriginal tribes in Paraguay in
the 1970s. A graduate of the Peace




and Conflict Studies Programme at the U. of Toronto,
he is now working towards establishing a center for
authentic dialogue in Egypt; he led 5 workshops with
NGOs in Cairo, introducing mindfulness and authentic
voice concepts to intra- and inter-organizational dialogic
processes. Hugh holds an ARCT diploma from the
Royal Conservatory of Toronto and is currently study-
ing flamenco singing and dance with mucho gusto and
passion.

hughsmiley@sympatico.ca

www.hughsmiley.com

Frank Smith ¢ Mount Albert ON

Art Building Children's Dreams

Frank is an artist and a recently
retired high school visual arts teacher.
He still teaches privately in his own
studio. After retirement Frank began
9 to devote his time to volunteer and
humanitarian work. He volunteers at
Camp Oochigeas, a camp for children
with cancer, and serves on the
Southlake Regional Health Centre's Artistic Enrichment
Committee. Frank is also a member of Friends of the
Heart, a meditation and healing centre in Toronto.
However most of Frank's time lately is devoted to his
vision of founding Art Building Children's Dreams, a
charitable organization to help the beautiful children he
met on his recent trips to Tanzania.
artsmithstudio@rogers.com

www.abcdreams.ca

www.artsmithstudio.com

William Sturner « East Aurora NY

Innovation Theatre

Living in the NOW

William Sturner, Ph.D., is the author
of ten books, father of two children,
spoiler of five grandchildren, lover of
art and music, international consultant
and trainer, psychotherapist, and very
spirited and joyful facilitator. His work
combines the perspective of growing
“ < up in the Bronx with the disciplines of
Jungian, Gestalt and both transpersonal and organiza-
tional psychology.
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His university appointments have included full profes-
sorships at three American universities, vice presiden-
cies at two, and visiting professorships at the universi-
ties of Buffalo State, Santiago de Compostela, Limerick,
Moscow State and Istanbul. He is also a Senior
Facilitator for the Creative Problem Solving Institute,
and has for the last forty years offered training and
consulting throughout the USA, Europe, the Middle
East, Africa and Latin America.

wfsturner@mac.com

Laura Switalski * Buffalo NY

Creating a Coaching Culture to Support Innovation
Facilitating Creativity in a Cross-Cultural
Environment

Laura is a partner of Darwin
Associates, a consulting firm in Buffalo,
New York, specializing in organiza-

b tional development and creativity

: training and facilitation. She works
with organizations across North
America and Europe to facilitate creativity and innova-
tion, help manage change and transition, and enhance
teamwork and leadership. A social psychologist and
expert in consumer communication research, Laura has
more than |8 years of qualitative market research
experience. Laura holds a Master of Science degree in
Creativity and Innovation from the Intermational Center
for Studies in Creativity at Buffalo State College and
she is now an adjunct faculty member of the
International Center for Studies in Creativity. She is a
leader at the annual Creative Problem Solving Institute,
a member of the Board of Directors of the Creativity
European Association and a member of the Qualitative
Research Consultants Association.
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laura@darwinassociates.net
www.darwinassociates.net

Tim Switalski * Buffalo NY

Facilitating Creativity in a Cross-Cultural
Environment

Creating a Coaching Culture to Support Innovation
Tim is president of Darwin
Associates, a consulting firm focusing
on organizational evolution and devel-
opment. He has worked extensively
with public, private and non-profit
organizations to creatively manage
strategic change. Tim has worked with
organizations throughout the United
States and Canada as well as in Central and South
America and in Europe. His clients are in many diverse
fields, including: education, health care, behavioral
health, finance, insurance, advertising, on-line services,
energy, nuclear services, telecommunications, publishing,
retail, manufacturing, social services, youth services and
community development. Tim holds a Master of
Science degree in Creativity and Innovation from the
International Center for Studies in Creativity at Buffalo
State College. He is a member of the American
Creativity Association, the Creative Education
Foundation and a leader at the Creative Problem
Solving Institute.

tim@darwinassociates.net

www.darwinassociates.net

Christopher von Baeyer  Toronto ON
Playback Theatre, Storytelling and Organizational
Development

Christopher is a professional actor,
educator and consultant specializing in
the integration of theatre and human
development. He is Artistic Director
of the Toronto Playback Theatre
Project, which he founded with the
mission of providing dynamic, audi-
ence-interactive, issues-based theatre
for diverse audiences. As Director of
Client Relations for the Ariel Group, he travels
between North America, Europe, the Middle East and
Asia, where he designs and delivers training programs
in leadership and professional communication. He

teaches regularly at the Harvard, Columbia, and Kellogg
Business schools and recently served as Master Artist at
the Banff Centre in Alberta.
cvonbaeyer@torontoplayback.com
www.torontoplayback.com

Ken Wall « Melbourne, Australia
Your WHOLE Brain

g Ken is a Consulting Partner with

I thinkX intellectual capital. He is cur-
¥ rently establishing a thinkX presence in
Australia and Singapore through his
firm The Thinking Network™. Ken
focuses his energies on creativity and
a more productive thinking approach
for future-focused people and organi-
sations. Ken is also CEO of Whole
Brain Thinking Pty Ltd which provides measuring and
assessment instruments on thinking preferences and the
implications for personal development in every con-
ceivable role.

He is co-founder and director of Formative Pte Ltd, an
organisation that creates opportunities for leadership,
team and personal development in places of desperate
need.

Married to Angela for over 39 years and still madly in
love, with three children, two grandchildren, two dogs,
one nearly blind and an adopted stray in need of reme-
dial therapy, and an amazingly ugly cat.
ken.wall@thinkxic.com

www.thinkxic.com

wwwi.thinkingnetwork.com.au

Win Wenger » Gaithersburg MD

The Epistemology Romp

Ways to Find Consensus

Win has authored or co-authored,
and published, 50 books. Researcher,
inventor, trainer and educator, he
founded and heads the non-profit
education and research firm Project
Renaissance. He has created and
developed more than a hundred spe-
cific methods and techniques for CPS
and for accelerated/enhanced learning some of which
are now in wide practice.

wwenger|0|@aol.com



Other Creativity Events

Mindcamp Idea Tastings

Throughout the year

Toronto

www.mindcamp.org

Part of a series of workshops and seminars exploring
personal, professional, and organizational creativity —
from the solidly practical to the practically solid, pre-
sented by the best creativity leaders in North America
held quarterly in the Greater Toronto area. Join our
contact list to get word of dates and speakers as the
year unfolds.

| 2th Annual ACRE Creativity Conference
October 2008, South Africa

October 7-10, 2008

Klein Kariba Hor Springs Resort, Bela-Bela
www.sacreativity.com

The longest-running, most acclaimed creativity confer-
ence of its kind in the world — with only one excep-
tion, i.e, the North American CPSI. Meet company
directors, sales and marketing managers, decision-mak-
ers, academics, management consultants, entrepreneurs,
etc etc at the conference. Share the inspiration and
prepare yourself for the future! Yesterday's success has
never mattered less. Experience increased possibilities
for new knowledge to meet the new challenges of
tomorrow.

The Next Idea Creativity Conference

October 23-26, 2008

New Lebanon, New York

www.creativityinstitute.net

A weekend of diverse workshops given by over 20
outstanding leaders in the field of Creativity. The week-
end is structured as a ‘Micro-University’ with three con-
current sessions every hour and a half. You can select
from a wide range of topics in Personal, Professional
and Business Creativity. It is a joyful weekend held dur-
ing ‘Leaf-Season’ in the Berkshire mountains. Enjoy long
walks, fresh air, and wholesome food in the New
England countryside while practicing the Art, Science
and Spirit of Creativity.

Florida Creativity Weekend

February 27 - March 1, 2009

Sarasota, Florida

www flcreativity.com

The sixth annual Florida Creativity Weekend features
the theme, ‘Discovering Pathways to Creativity'.
Bookmark the website to watch for upcoming
announcements re keynote speakers and conference
schedule. Or talk to Kitty Heusner, she's here at
Mindcamp right now!

2009 ACA Conference

March 18-20, 2009

1acoma-Seattle, Washington
www.amcreativityassoc.org

In 2008 ACA-American Creativity Association held its
|9th Conference for the first time outside the US in
Singapore involving presenters and participants from
over 30 countries in February. In 2009 the ACA
Conference will be held March 18 to 20th in the
Pacific-Northwest in Tacoma-Seattle. For detailed info
visit the ACA website and click on the 2009
Conference in the directory.

2009 Atlanta Creativity Exchange

March 26-28, 2009

Kennesaw, Georgia

www.atlantacreativity.org

The Atlanta Creativity Exchange is a three-day experi-
ential series of programs for professional, educational
and personal creativity — a collection of 90-minute
concurrent sessions presented by the best creativity
leaders from North America and around the world. It
exposes you to a wide range of perspectives on the
research and practice of deliberate creativity. You will
learn how to build value through innovation in your
business or your school. And on top of our scheduled
programs, there are evening discussions, dialog sessions,
music, dancing, and just plain fun.
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Creativity European Association (CREA)

April 1-5, 2009

Sestri Levante, Italy

www.creaconference.com

CREA is dedicated to the development and diffusion of
creativity and creative problem-solving in Europe in the
areas of education, corporate environments, research,
social change and personal development. The annual
CREA Conference is a joint initiative of the CREA
associations (CREA ltaly, CREA France and CREA UK)
to provide opportunities to learn and teach the latest
models and theories in creativity and creative problem-
solving. An important objective of CREA is to make the
conference accessible to as many people — particularly
Europeans — as possible. It also serves as a meeting
place for experts in the field of creativity to network
and learn from each other and holds Italian, French,
and English language sessions.

Creativity & Innovation Day

April 21, 2009

www.creativityday.ca (Greater Toronto)
www.creativityday.org (worldwide)

Creativity and Innovation Day is a celebration of the
unlimited creative potential in all of us. Its goal is to
raise awareness of the opportunity to unleash creativity
from within — within ourselves, our families, our com-
munities, our workplaces, our city, our country and our
world. Creativity and Innovation Day is celebrated in
|06 communities across 46 countries worldwide.

Creative Problem Solving Institute (CPSI)
June 21-24, 2009

www.cpsiconference.com
www.creativeeducationfoundation.org

Want to learn skills for applying your imagination to
real-world challenges?! Discover a proven process for
Creative Problem Solving? Meet diverse, international
people who share these pursuits? Join us at the
Creative Education Foundation's Intemational Creative
Problem Solving Institute.

Creative Problem Solving Institute was founded by
Alex Osborn, the inventor of brainstorming and
Creative Problem Solving, co-founder of advertising
firm BBDO, and the founder of Creative Education
Foundation. CPSI has been held annually in June for
more than 50 years, and brings together a wide diver-
sity of backgrounds and geography, which enriches the
variety of ideas that will lead to insight.
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