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Mind Camp is made possible by the volunteers of the
Creative Education Foundation, Toronto Chapter.
If you think we’re doing good work and would like to get
involved, talk to us!
Meanwhile, we would particularly like to thank:

• Mind Camp Leaders for donating their time;
• Franca Leeson for creating the website, the program, and the disappoint-o-meter;
• CPSI for inspiring us (see back cover if you’d like to be inspired too);
• André and Judith de Zanger for showing us it could be done on a small scale;
• YMCA Cedar Glen (especially Paul Tarsitano) for giving us a great deal on the facility and for

staffing the kids’ program;
• All of you for making it a success! Spread the word for next year!

www.ceftoronto.com
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September 26, 2003

Greetings to those who are attending the first annual Mind Camp in Toronto. You are
truly trailblazers in the advancement of creativity today. I only wish I could share this
weekend with you in person.

Whether you are attending to further your own personal creativity, wish to see the tools
and processes that foster creativity made available to make the world a better place, or
both, we welcome you and honor your involvement.

As the Creative Education Foundation prepares to celebrate its 50th year in 2004, we are
expanding our ways of bringing deliberate creativity to the world. In addition to the
Creative Problem Solving Institute, CEF Press, and Journal of Creative Behavior, we are
branching out with a variety of advocacy, outreach, and thought leadership programs to
further our mission of provoking creativity and inspiring worldwide imaginative change.

In a few days, a CEF team will fly to South Africa where we will pilot a ground-breaking
program for underserved schools. In November, we will invite people all over the world
to come to our Week of 100 Parties where we can share what we've learned and invite
them to support our efforts. Next April, in recognition of Creativity and Innovation Day,
a global celebration of creativity founded in Toronto by Marci Segal, we will coordinate
ways for our members to adopt schools in their communities.

Your presence here at Mind Camp is helping build the case for taking the tools, processes
and values of deliberate creativity to those in the world who need them most. Toronto's
first annual creativity weekend is a landmark event because it also marks the launch of
CEF Toronto, one of the first three CEF Chapter pilot programs and the first outside the
US, to sustain the gifts of deliberate creativity year round.

Thank you for being here. And welcome to the CEF family.

Sincerely,

John R. Osborn
President



Welcome to Mind Camp, Toronto’s first
creativity weekend!

We’re glad you came. We have a great weekend
planned for you — more than 35 scheduled ses-
sions, plus campfires, salons, Night Flights (our
name for informal evening programs), and general
sessions. You’re in for a full weekend, and one
we’re sure you’ll never forget.

Before it begins, though, we’d like you to know
about some people without whom Mind Camp
wouldn’t be happening:

Our leaders. At Mind Camp you’ll have the
opportunity to work with more than 30 of the
finest creativity leaders in North America. Every
one of them is a volunteer. Not only are they
generously sharing their knowledge and experience,
they’ve even helped finance Mind Camp by paying
their own transportation and lodging expenses. We
thank all our leaders for their spirit and generosity.

The YMCA of Metro Toronto, who generously
gave us the best possible rates for beautiful Cedar
Glen. The Y’s contribution goes beyond
discounting though. Paul Tarsitano, Director of
Cedar Glen, worked hard to help us put together a
fantastic package, including provision of Y staff to
run the kids’ program as well as the Ropes
Challenges we’re offering. Thank you, Paul and
staff.

André and Judith Morgan de Zanger. Last fall,
André and Judy held a creativity retreat in New
Lebanon, NY, which was the inspiration for Mind
Camp. So if you see them during the weekend
(they’re both leading sessions), give them a big hug.
You wouldn’t be here without them. And ask them
about this year’s retreat at the Abode.

Finally, and most importantly, you, our
participants. We hope Mind Camp will be the first
of many opportunities we have to share our passion
for a more creative world with you. Your
participation has not only made Mind Camp
possible, but will also help further other creativity
initiatives in Toronto and around the world. Any
surplus money generated by Mind Camp will go
towards Facilitators Without Borders (FWB), a
new Canadian-based organization designed to help
communities solve problems and seize opportuni-
ties; the Creative Education Foundation (CEF),
an international organization whose mission is to
provoke deliberate creativity and inspire worldwide
imaginative change; Toronto’s Creativity Day
events this April; and the launch of the Toronto
Chapter of CEF. You’ll have a chance to learn
more about FWB, CEF, Creativity Day, and CEF
Toronto during the weekend.

We truly hope this first Mind Camp will be as
rewarding for you as it has been for those of us who
helped put it together. Have a wonderful, inspiring,
creative weekend!

Your Mind Camp organizers,

Tim Hurson

Kristen Peterson

John Sedgwick
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You got a question?

Here are the organizers...
find ’em and ask ’em for help!
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This is the fraction of Cedar Glen’s 263 beautiful
wilderness acres that includes the accommodation
and meeting facilities. There are miles of hiking
trails — so many that we’re a little worried you
might get lost (they tell us it HAS happened!). In

the unlikely event that you’ll have time for more
than a short walk, please plan your route and let
someone know where you’re going, and when you
plan to be back.

Map of Cedar Glen
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SATURDAY 27 SEPTEMBER

L U N C H (Dining Room) 12:15-1:30

Night Flights (various locations) 8pm-9:30

SUPPER (Dining Room) 6:30-8pm

Pub (Hub) 9:30-midnight

BREAKFAST (Dining Room) 7:30-9am

SUMMIT
ROOM

MAYFLOWER
ROOM

MONARCH
ROOM

PRIMROSE
ROOM

VICEROY
ROOM

ROPES
COURSE

7:30
to 8:15

Moving Yoga
Leeson

SUNDAY 28 SEPTEMBER

BREAKFAST (Dining Room) 7:30-9am

L U N C H (Dining Room) 12:15-1:30

Closing Session (Summit Room) 3:00-3:30 

Pub (Hub) 9:30-midnight

Opening Session (Summit Room) 8pm-9:30pm

Icebreaker / SUPPER (Dining Room) 6pm-8pm

Registration / Check-In (Help Desk) 4pm-6pm

FRIDAY 26 SEPTEMBER

Schedule



Programs At-a-Glance

AD/HD and Creativity Sat 10:45 Issa & Stengel ! ! !

Authentic Movement Sat 3:15 Brukner ! !

Can Corporate Innovation Champions Survive? Sun 1:15 Hardy ! !

Creative Problem Solving and Epistemology Sun 9am Scobie ! !

Creative Product Development Sat 5pm de Zanger ! !

Creative Thinking & Team Effectiveness Sat 3:15 Robertson ! !

The Creative Voice Sat 1:30 George !

Creativity in Context Sun 10:45 Sedgwick ! !

Designing Relationships for the 21st Century Sat 10:45 Rousseau !

Follow the Yellow Brick Road Sat 10:45 Thomas ! !

FourSight Sat 10:45 Puccio ! !

IMPROVation™ Sat 9am Schoen ! !

Influencing People to Excel...Now Sun 9am Kuypers ! !

Insourcing Sat 5pm McMullen ! !

It’s About TRIZ Sat 3:15 Ladewig ! !

The Language of Perception Sun 9am Hurson ! !

LEGO® Serious Play™ Sat 5pm Ryan & Shreve ! !

Living Your Best Life by Discovering Your Blueprint Sun 1:15 Rogers !

Magic Kingdom of the Mind Sat 1:30 Segal ! !

The Magic of Being Creative in Marketing Sat 9am Grosfield ! !

Marine Corps Operational Risk Management Sat 1:30 Reilly ! !

Meditation for Creativity Sat 9am Leeson ! !

Mindmapping Sat 10:45 Ridge ! !

Moving Yoga Sat & Sun 7:30am Leeson ! !

On the Ropes Sat 10:45 & 5pm, Sun 10:45 YMCA Staff !

Process Mapping Sat 9am Bick ! !

Self-renewal: Stress and the Spirit Sat 3:15 Milligan ! !

Taming the Gator Sat 5pm Hurson ! !

The Tao of Creativity Sat 1:30 Morgan-de Zanger ! !

Thinking about Thinking Sun 9am Hardy ! !

Thinking for Results Sun 10:45 Park ! !

Thinking Style Discovery Sun 10:45 Huggins ! !

Value Analysis, TRIZ & CPS Sat 1:30 Rousseau ! !

Using Creativity to Take Risks Sat 3:15 Yudess ! !
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Saturday & Sunday morning 7:30-8:15

Moving Yoga
Franca Leeson
A great way to start the day with calm, full energy:
45 minutes of flowing, yoga-based movement — no
previous experience in yoga required. Moving Yoga
is a unique practice that integrates mindfulness,
music, simple yoga postures and movement. The
combination allows people of any level of fitness
and flexibility (including “none” on both counts) to
bring body and mind together in a deep experience
of stretching, flowing, and opening. This session is
ideal for people who want to explore an integrated
body/mind approach to creative development.
Moving Yoga will be offered before breakfast on
Saturday and Sunday.

Saturday morning  9am-10:30

IMPROVation™
Russ Schoen M.S.
Monarch Room
Do you want to deliberately enhance your child’s
ability to apply creative thinking to challenges?
Looking for a supportive climate where youth can
unlock their innate abilities for creativity and com-
munication? IMPROVation™ is a hands-on, high-
energy workshop customized for youth that intro-
duces the principles of creative thinking and gives
youth the opportunity to apply these newly
enhanced skills to real challenges. Drawing on the
power of comedy improvisation, creative problem
solving, and adventure-based training, this work-
shop will provide an environment of laughter and
play where youth will learn skills to deliberately
generate, share, and evaluate ideas.

The Magic of Being Creative in
Marketing 
David Grosfield M.B.A.
Viceroy Room
Magic is 20% illusion and 80% the creative way in
which the illusion is presented. As Magicians we are
always attempting to achieve “memorable status”
when performing. We leave an imprint on the sub-
ject so much so that the experience is recounted to

friends for years to come (i.e. “I remember one
night we were at this bar and this Magician did the
most unbelievable thing...”). Creativity is an
absolute necessity when performing the art of
Magic & Illusion. Likewise, when creating
Marketing programs and initiatives, it is imperative
to devise a plan that will set your program, or your
client’s product, in a unique position in the market.
That’s when one must employ the Magic of
Creative Thinking to succeed! Magic is also a fan-
tastic way to conjure up dialogue with your
prospects/clients, and can go a very long way in the
fostering of these relationships.

Meditation for Creativity
Franca Leeson
Summit Room
DON’T TAKE THIS SESSION if you want medi-
tation to be a relaxing escape from the realities of
everyday life. Grasping for pleasure while trying to
push away pain inevitably shuts down awareness
and, with it, our creative potential. Meditation
trains the mind to open to what is, experiencing life
as it comes, and to hold stable, clear awareness no
matter what arises within and around us. Creativity
increases quite naturally and spontaneously as this
clear awareness develops. Get a taste of meditation
and a feeling for what an ongoing meditation prac-
tice could do to enhance your creative potential.

Process Mapping
Robert Bick
Mayflower Room
I find process mapping to be radically illuminating
for my clients and for me. Process mapping is a
multi-faceted tool that succinctly describes all the
elements of a process — any process (and every-
thing is a process!). It is critical for improving
processes at a macro or a micro level. Process map-
ping is the fundamental tool of my consulting prac-
tice. It forces me to ask questions which address the
whole spectrum of any issue. This is an interactive
seminar where we will map processes as a group to
understand the tool and then we will select specific
applications for groups of participants (time per-
mitting). 
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Saturday morning  10:45-12:15

AD/HD and Creativity: The Intriguing
Connection
Jean-Pierre Issa
Mary Theresa Stengel M.S. (Creativity Studies)
Viceroy Room
Is it possible that AD/HD (Attention Deficit /
Hyperactivity Disorder) is an affliction of the high-
ly creative, trying to function in an uncreative
world? Many professionals working with individuals
who have AD/HD have observed that they tend to
be unusually creative. We will discuss the Kirton
Adaption-Innovation (KAI) assessment tool and
look at how the characteristics of innovators might
relate to AD/HD. Please come share your
thoughts, experiences and questions. This dialogue
may contribute to further research on the topic.

Follow the Yellow Brick Road:
Transforming your Career with CPS 
Kathleen Thomas M.S.W. 
Primrose Room
Learn to become the Wizard of your own career, to
rediscover your passion and purpose and to trans-
form your life direction. Eighty percent of employ-
ees are dissatisfied with their jobs or their careers.
Chances are you are in a role that is too narrow for
your skills, or is a poor match to your interests and
strengths. Truly satisfied people are fully self-
expressive. Self-expression is a creative process of
transformation that requires the right tools to make
it happen. We need new tools to recreate our
careers and find satisfaction in our personal and
professional lives. Growth and change now occur in
rapid cycles that demand creative handling to
achieve your maximum potential. In this session
you will explore the four phases of cyclical change
in the chapters of your life. You will use CPS and
other Oz-like strategies to examine your current
career path, to anticipate future trends, and to map
out your personal road to transformation. 

FourSight: The New Styles Instrument
Gerard J. Puccio Ph.D.
Monarch Room
Would you like to know more about the way in
which you tend to approach the creative problem
solving process? Do you have a preference for a
particular stage? Do you have an overall style and
will it conflict or support the styles of others on
your team?  This new instrument, called Foursight,
created by Dr. Puccio, has been 10 years in the
making, but only released commercially in 2002. It
has been well received and is now available on-line
and at a very reasonable fee. We will take this
instrument so you can experience it yourself and
find out how to get connected.

Mindmapping... The innovative route to
get you from here to HERE!
Jim Ridge
Summit Room
People say, “It’s a low tech way to make hyper
links”, “Like producing a printout of your brain”,
and “Gives order to the stream of consciousness”.
Mindmapping takes advantage of your mind’s free-
flowing radiant thinking patterns, and allows con-
cepts to be quickly captured in a spontaneous yet
organized manner. In this hands-on session Jim will
show you how to use this colorful and visually stim-
ulating method of capturing and developing ideas.
He will take you on a test drive where you’ll create
your own mindmap to generate creative insights
and solutions to a current opportunity in your life.
When it’s over you’ll leave with a personal map full
of ideas and the skills to start mapping virtually any
creative problem-solving situation.

On the Ropes
YMCA Staff
Ropes Course
Cedar Glen includes both high and low ropes chal-
lenge courses, led by qualified, skilled YMCA lead-
ership staff. These ropes courses are a powerful
learning tool for both personal and team develop-
ment. If you’re looking for a way to get the knots
out, Mind Camp’s On the Ropes challenges, offered
during three of our scheduled learning periods,
might give you just the lift you need. 
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Saturday afternoon  1:30-3pm

The Creative Voice
Michele George
Summit Room
The human voice is the original creative instru-
ment: speech, song, storytelling, and prayer all
begin with voice. From our very beginnings as
human beings, voice has provided the vibration that
invokes spiritual energy and nurtures creativity.
With voice we can discover, create, lead, inspire,
and encourage — but only if we have the courage
to understand and unleash its power. Join extraordi-
nary jazz diva, actor, and sound therapist Michele
George in a playful and powerful session using
exercises, music, songs, and stories to demonstrate
the transforming potential of your human voice.
The workshop is appropriate for all levels of vocal
experience, from professional singers to people who
were told to mouth the words in school choir.

Magic Kingdom of the Mind
Marci Segal M.S.
Primrose Room
The session explores the Psychology of Innovation.
Learners access the wisdom of Temperament
Theory to explore their inherent motivations for
innovation. They then move forward to create
approaches and plans to create new dimensions of
performance for themselves and/or for their team,
unit, department, organization, or industry.

Marine Corps Operational Risk
Management
Rebecca Reilly PFC, US Marine Corps
Mayflower Room
PFC Rebecca Reilly presents the US Marine Corps
philosophy behind their problem-solving model:
a) With uncertainty risk is inherent; b) Success is
based on willingness to balance risk with opportu-
nity; c) Unnecessary losses detrimental to opera-
tional capability. She will describe their decision-
making tool and process levels and, finally, present
their “Risk Assessment Matrix/Hazard Severity
Assessment”. This is the actual exercise that repre-
sents Marine Corps doctrine from 9-11 to the pres-

ent. Participants will be given the chance to work
the model with some sample problems while in
small groups.

The Tao of Creativity: 
Spontaneity, Nature and Beauty
Judith Morgan-deZanger
Monarch Room

“Just as Something and Nothing combine to become
More / We are helped by the Void to create the Form”
—Lao Tzu

Discover what’s really important to you and how
these values shape your Tao, your “Way” or “Path”
in life. Explore the ideas of Lao Tzu (600 BC) and
the Taoism of Creativity. Lao Tzu wrote 81 poems
about finding your “Way” or “Path”. They empha-
size Listening to Your Own Voice, Being in the
Moment, Effortless Action, Enjoying the Journey
rather than the Destination, and the Importance of
Nothingness. Explore these ideas as they apply to
your own creativity and your purpose or path in
life. We will experience these ideas through art,
nature, and poetry. Learn and use the Empathic
Metaphor, “becoming one with”, for gaining new
insights and exploring your intuition. You will leave
this session with a purpose statement in haiku form,
an understanding of Tao philosophy and a deeper
appreciation of your own creativity.

TRIZ, Value Analysis and CPS: 
The Complete Problem-Solving
Package
Paul Rousseau
Viceroy Room
TRIZ, Value Analysis and CPS seem to be compet-
ing creativity facilitation systems. All three tech-
nologies are powerful problem-solving systems in
and of themselves. In this session, you will learn
how, together, they form the complete problem
solving package applicable to a wide range of prob-
lematic situations. Come into this session with an
open mind and you will leave with many ideas
about how to enhance your own problem-solving
skills by drawing on three of the best problem-solv-
ing systems ever created.
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Saturday afternoon  3:15-4:45

Authentic Movement
Gennie Brukner
Monarch Room
Authentic Movement is a practice dedicated to
bringing the unconscious to consciousness through
the spontaneous embodiment of one’s inner experi-
ence. At the centre of this form is the relationship
between a mover and a witness, both holding the
intention not to criticize, judge, or project onto the
self or the other. With eyes closed, the mover lis-
tens inwardly and waits for an inner impulse to
move and/or sound. The witness helps to facilitate
self-awareness in the mover through the act of non-
judgmental “seeing”. Through journeying inwards,
participants emerge with a new and fuller under-
standing of themselves. You will experience
moments of surprise and even magic as your con-
nection to the self is deepened. As your sense of
aliveness is expanded, creativity is awakened, as well
as the possibility of a greater range of expression.
NOTE: If you’d like to take this session, make sure
you bring comfortable clothing!

Creative Thinking & Team
Effectiveness
Douglas Robertson FICB
Summit Room
How can you use some simple techniques in new
ways to improve teamwork? Experience two tools
and work on real problems, real time. The first,
“Me Mapping”, uses mindmapping to improve
social cohesion in teams by generating and sharing
both personal and professional information with
other members of the team. Me Mapping is an
interactive, informative, and fun way to learn more
about each other. It produces a real conversational
buzz. As to the second tool: the most important
aspect of problem-solving is understanding what
the real issues are. The Web of Abstraction, was
developed at the International Centre for Studies in
Creativity in Buffalo. This issue-redefinition tool is
a very powerful way for individuals and groups to
quickly determine the key levers to your problem
or opportunity.

It’s About TRIZ
Gunter Ladewig M.S. (Eng)
Mayflower Room
Gunter will offer an overview of TRIZ (shown
below) plus two real-world product innovation
examples that were developed using these tech-
niques: a revolutionary fan (a working sample will
be  shown), and “Super-Effects”. Gunter will show
how a tsunami of unexpected benefits occurred
using TRIZ for the redesign of a generator. 
TRIZ Overview:
1 System Conflicts
2 Generic Conflicting Attributes
3 Techniques for Overcoming System Conflicts
4 Contradiction Table
5 Methods for Solving System Conflicts
6 Physical Contradiction
7 Methods for Solving Physical Contradictions
8 Ideal System
9 Trends of Technological System Evolution

Self-renewal: Stress and the Spirit
Jim Milligan
Primrose Room
What’s the relationship between stress and your
spiritual life? How can we engage in a process of
self-renewal from the inside out? Through a com-
bination of reflection, stories, and interpersonal
interactions, participants will explore the qualities
of compassion and interdependence as vehicles for
dealing with unwanted stress and as springboards to
self-renewal. 

Using Creativity to Take Risks 
Jo Yudess
Viceroy Room
“Nothing worthwhile is ever achieved without
risk.” The problem is how to take the risk out of
risk-taking. Research shows that people who take
risks have characteristics in common with people
who are creative. Come to this session to explore
your risk-taking style, your helpful creativity skills,
and to develop some new approaches to net the
butterflies in your stomach when it is important
that you make a challenging decision.
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Saturday afternoon  5pm-6:30

Creative Product Development
André deZanger Ph.D.
Monarch Room
Learn the New Product Development techniques
of “Creative Discontent”, “Yin-Yang/TAO Model”
and “TRIZ”, and how you can use them in devel-
oping new products and services. Discover how
major Fortune 100 companies have used these
unique tools and techniques to generate millions of
dollars in new products. Gain the secrets of how
Vicks (Procter & Gamble) expanded its cough med-
icine market by creating a new product out of “Ny-
Quil”, how the New York Telephone company
solved its vandalism problem saving millions of dol-
lars in maintenance costs and how the aluminum
can industry saved hundreds of millions by
redesigning its soda cans. You will have an opportu-
nity to apply these tools and techniques to your
“back-home” problems and, if successful, you could
make lots of MONEY $$$$. This seminar would
be most useful for people interested in new product
development, business, and marketing.

Insourcing
Tom McMullen
Mayflower Room
New levels of business and social integrity may be
just around the corner. It may require a minor
modification to the understanding and use of our
creative gifts. It may just be viewing information
not only as a pragmatic performance feedback tool
but also as a vehicle for reflective and creative
inspiration. Insourcing is a tool/philosophy for
attending to the business of being human and help-
ing organizations of all kinds be more human. 

LEGO® Serious Play™
Tricia Ryan M.B.A. & 
Adam Shreve M.A. (Radio & TV)
Viceroy Room
LEGO® Serious Play™ is a breakthrough tech-
nique that allows you to get in touch with your
deepest insights, creativity and understanding.
When you build representations of any issue —
yourself, your job, your company, your customers
— when you doodle in 3-D with LEGO® bricks,

you discover what you never knew you knew. That’s
because you’re thinking with your hands. As the
main character said in The Legend of Bagger Vance,
“your hands know more than your head ever will.”
This is supported by research. Eight percent of the
neurons in our brains are connected to our hands
in some way. The shared universal language of the
bricks lets us find new insights, new wisdom, new
direction, new vision and new possibilities that can
otherwise go unnoticed or undiscovered. Come
play LEGO® with us and let your hands teach you
new insights. This innovative tool can be applied to
strategic planning, team building, and consumer
research.

On the Ropes
YMCA Staff
Ropes Course
(See description on page 10)

Taming the Gator
Tim Hurson
Summit Room
One if the hallmarks of human evolution is the
changing size of different areas of the brain. Our
largest and most recently evolved area is the cortex,
used for rational thinking. Next is our limbic sys-
tem, the part of the brain that deals with emotions.
The oldest and smallest brain part is the stem, the
“fight or flight” brain, which runs basic survival
behaviours. The stem is all the brain a reptile has,
hence the term “gator brain”. We like to think we
think with our cortex but, in reality, much of what
we do is governed by gator brain. And that can get
us into trouble when dealing with new ideas and
new people. Tim will run a series of exercises that
will show how easily you can be fooled by your
gator brain, how it prevents you from reaching
your human potential, and how you can stop your
gator from holding you back.

Sunday morning 7:30-8:15

Moving Yoga
Franca Leeson
(See description on page 8)
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Sunday morning  9am-10:30

Creative Problem Solving and
Epistemology: Let’s Play like the Child
Within Us 
Jennifer Scobie M.A. (Clinical Psychology)
Primrose Room
Everyone who enters this workshop leaves their
adult selves behind at the door. Here we are all
children, and our imaginations can run wild. We
will play in groups, with a variety of toys and
objects, creating scenarios and improvising the pur-
poses of objects. Each group will ultimately put on
a performance of a little problem-solving play using
their choices of toys and objects. Finally, we will
learn just how the way we play and assign meaning
to objects reflects our epistemological style. 

Influencing People to Excel...Now 
John Kuypers
Viceroy Room
Every leader needs to be skilled at influencing oth-
ers, because if people aren’t following, you’re not
leading! This is a practical and inspiring workshop
focused on people skills. Learn how asking yourself
one three-word question throughout your day will
provide you with a powerful foundation to master
numerous techniques that will help you achieve
your goals with others, whether at work, at home,
or at play. 

The Language of Perception
Tim Hurson
Summit Room
When external energy stimulates our senses, elec-
trical signals are transmitted to the brain, which
forms images, or “percepts”. We respond to these
percepts as if they were the external world, but in
fact, the interactions take place within us. The
world we know is the one we create through our
percepts. Because all experience is an interaction
with your own sensory system, no one else can
experience your world. And you can’t experience
anyone else’s. So it behooves us to learn to commu-
nicate in a way that honours both our own percepts
and those of others. This interactive session is
guaranteed to make you laugh and give you insights
into how our perceptions govern our behaviours!

Thinking about Thinking
David Hardy
Monarch Room
An engaging and interactive session that explores
the question: How do you think when engaged in
problem solving? Using Kirton Adaption-Innova -
tion theory, the session will cover the ways in which
we think the same because of how our brain oper-
ates, and the ways in which we think differently.
Participants will have an opportunity to complete
the KAI Inventory the day before the session.
Results will be provided during the workshop. This
theory is a well-researched, practical tool that helps
people understand their preferred approach to
problem-solving, making decisions and dealing with
change. We will also share some of the ways that
we use KAI© Theory within Bank of Montreal.

Sunday morning  10:45-12:15

Creativity in Context
John Sedgwick B. Comm., M.Sc.(Ed.) 
Primrose Room
A creative idea must be new and relevant, but rele-
vant to what?  In this session we will examine three
levels of context; the person, the culture and the
species, then explore the meaning of “relevance”
for creative ideas at each level.  You will come away
with more questions than answers, but you will
have a framework for finding true value and signifi-
cance when, in the future, you search through all
that is presented to you as “creative”.

Designing Relationships 
for the 21st Century
Paul Rousseau
Summit Room
Indications are that failed marriages, failed families,
and failed friendships are the result of relationships
based on rules and regulations created generations
ago. Still, we continue to make commitments based
on exhausted social rules and systems. In this ses-
sion you will break through the “assumptions barri-
er” that prevents us from envisioning new rules
needed for building and maintaining healthy rela-
tionships, and then collaborate with others to gen-
erate creative visions of interpersonal relationships
that reflect the our rapidly changing world.
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On the Ropes
YMCA Staff
Ropes Course
(See description on page 10)

Thinking for Results
Randy Park B.S. (Phys), M.S. (Eng)
Monarch Room
We can all be creative, but why is sometimes easy
and sometimes a chore? Are there some tasks where
experience actually makes us less creative? By look-
ing at how we think and process information, we
can discover factors that may make it more difficult
to be creative. Randy’s unique combination of sci-
entist and personal development trainer allow him
to combine logical, rational, and emotional think-
ing into this presentation. His simple yet powerful
model for thinking, along with examples and exer-
cises, provides a place for you to explore factors
that influence your level of creativity. Randy will
deliver graphic examples and experiential exercises
illustrating hidden aspects of how we think and
how we’re predisposed to continue to do things the
way we’ve always done them, stifling creativity. He
will present strategies to help identify where and
when your thinking tends to be non-creative and
how to open your mind to new possibilities. You
will identify your thinking strengths and weakness-
es, and you’ll take away practical tools such as:
The ACORN Test, The Optimum Experience
Curve, and Trusting Your Gut.

Thinking Style Discovery
Elizabeth Huggins
Viceroy Room
Thinking drives behaviour. Gain insight into your
thinking style and how it can be maximized in cre-
ative problem solving and managing change.
Discover the styles of the Rich and Famous, of
groups and of organizations. You’ll find new ways
to accelerate the acceptance of ideas and change.
KAI© Theory has been used by corporations, gov-
ernment and the military world-wide in addressing
critical issues like idea generation, restructuring,
teamwork, resistance to change, and conflict.
Participants will fill out the KAI self-assessment

inventory and learn about the benefits of all styles.
Participants will receive personalized results about
their own style. This is an interactive workshop
about understanding, valuing and having a sense of
humor about our differences.

Sunday afternoon  1:15-2:45

Can Corporate Innovation Champions
Survive?
David Hardy
Monarch Room
In 2001 the Center for Creative Leadership’s
Association for Managers of Innovation (AMI) con-
ducted groundbreaking research based on the expe-
riences of a number of AMI corporate innovation
champions. All participants were innovation leaders
at Fortune 500 companies. A large majority had
left/been asked to leave their corporate positions. A
project “survival” questionnaire revealed significant
differences between the champions and their cor-
porate clients. Specific reference will be made to
Kirton Adaption-Innovation Theory and Myers-
Briggs type indicator. 

Living Your Best Life by Discovering
Your Blueprint 
Merv Rogers PCC
Summit Room
Learn the secrets of personal and professional satis-
faction and find your path to the life you are meant
to live. You will learn 10 tried and true strategies to
uncover your “blueprint” for an easier, more satis-
fying life. Starting with the understanding of your
inherent wiring for wisdom, this program will lead
you through the three stages of excavating your
blueprint: the reckoning, the doing, and the being.
This program will guide you to where you are
meant to be, living a life where success finds you
without a struggle. 
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Robert Bick 
Vancouver BC Canada
Process Mapping

Robert Bick has business in his
genes. He is an integral part of a
Canadian business legend. A sur-
plus of cucumbers on the family
farm became the first 2,400 cases
of pickles. The barn became a fac-
tory and Bick’s became a house-
hold name. Robert was involved

in every aspect of the family business and other
businesses — children’s clothing, marketing, soft-
ware, and food distribution. Robert is a consultant
using process mapping as a tool to analyze and
improve a wide variety of business processes.
Robert is also a classical flautist who spent 10 years
performing and recording throughout Europe and
North America. He learned all there is to know
about team building when performing with his
high-powered, ego-driven quartet partners. 
robert@robertbick.com
www.robertbick.com

Gennie Brukner
Toronto ON Canada
Authentic Movement

Gennie Brukner has a background
in dance, movement, improvisa-
tion and the expressive and heal-
ing arts. She has worked for over
a decade with young children in
the public school system as well as
having extensive experience in the
health food industry. She trained

for three years at the Authentic Movement Institute
in Berkeley, California.
gbrukner@hotmail.com

André de Zanger Ph.D.
New York NY USA
Creative Product Development

André is Co-Director of the
Creativity Institute of NY, dedi-
cated to enhancing creative, inno-
vative, and inventive processes.
He has facilitated Creative-
Innovation projects at AT&T, Bell
Labs, Ogilvy and Mather, United
Technologies, Federal Reserve

Bank, and the Department of Defense. He is
author of The Creative Genius Book, Zingers, TRIZ
— 40 Principles of Inventing, Instant Selling, and co-
author of the creativity chapter in The Advertising
Manager’s Handbook and The Tao of Living on
Purpose. Andre is the inventor of the Flasher (an
anti-theft auto device) and co-creator of the
Creativity Machine, a creativity software program.
André is an explorer in the field of Invention with
TRIZ (the Theory and Practice of Inventing),
IDEO Innovation Group method, and the concepts
of INVENTORIUM — Where Ideas become
Realities. 
creativityinstitute@juno.com

Michele George
Toronto ON Canada
The Creative Voice

Michele George is a voice special-
ist as well as a singer and actor.
She is a founding member of
Peter Brook’s International
Centre for Theatre Research in
Paris, France. Michele George
leads mind/body workshops in
Canada, the United States, and

Europe. She has worked with thousands of men
and women, in private and group sessions, helping
them find and express the most profound levels of
their being through the voice. Her bestselling tapes
Drink from the Well and River of Song, River of Life
have reached many more.
michelemerge@hotmail.com

Presenters



David Grosfield M.B.A.
Toronto ON Canada
The Magic of Being Creative in Marketing 

David has over 15 years’ experi-
ence in Marketing Communi -
cations & Promotions. He has
done everything from developing
strategic promotional plans and
communication materials to writ-
ing radio & TV creative for
clients ranging from Pizza Hut to

Kraft. David acquired his Master of Business
Administration degree, majoring in Marketing &
Communications, and is now President of his own
company called Eye-on Communications Inc.
David also has separate careers both as a Magician
and a photographer. As a Magician, David practices
under the name Baldini - Man of Magical Mystery!,
and his photography company is called Great Shots!
Photography. David’s hobbies include playing guitar,
singing, writing and, in his words, “...any and all
things creative!”
davidgeyeon@rogers.com 

David Hardy
Toronto ON Canada
Thinking about Thinking
Can Corporate Innovation Champions Survive?

David has 10 years’ experience in
Creativity/Innovation within the
corporate environment and cur-
rently runs a Business Crea tivity
& Employee Involve ment depart-
ment within Bank of Montreal. As
such, he works primarily with
intact teams and project teams to

help them become more efficient, effective, and
creative when solving problems. Prior to that he
was responsible for creativity, innovation & team-
work within the Leadership & Change Faculty at
Bank of Montreal’s Institute for Learning. David
has a B.A. in Psychology & Sociology and is
accredited in the use of the Kirton Adaption-
Innova tion Inventory as well as The Power to
Change Performance (HeartMath).
david.hardy@bmo.com

Elizabeth Huggins
Toronto ON Canada
Thinking Style Discovery

Elizabeth is an independent con-
sultant and coach with over 20
years experience in brand market-
ing. Her unique ability is in help-
ing individuals and teams ignite
their creativity to discover the
unexpected and maximize their
thinking style. In doing so, she

has helped her clients create, revitalize, and line
extend leading brands. She is a trained creative
problem-solving facilitator and a registered, certi-
fied advanced user of the Kirton Adaption-
Innovation Inventory and Theory — used to man-
age change in organizations throughout the world.
Elizabeth is a member of the World Entrepreneur’s
Organization and the Toronto Zoo Board. In 2001
she contributed to the Guinness Book of World
Records fastest written and published book titled
Making the Impossible Possible. 
strategy@ca.inter.net

Tim Hurson
Toronto ON Canada
The Language of Perception
Taming the Gator

Tim is one of North America’s
pioneers of idea marketing.
Throughout his career, Tim has
helped major corporations in the
United States, Canada, and the
United Kingdom create innova-
tion, marketing, new product, and
workplace transformation pro-

grams. He is the author of the forthcoming CQ: 10
Keys to Unlock Your Creative Intelligence (and Unblock
Your Thinking). He has also written numerous arti-
cles on improving creative intelligence both in the
workplace and at home. 
tim@timhurson.com
www.timhurson.com
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Jean-Pierre Issa
Buffalo NY USA
AD/HD and Creativity: The Intriguing
Connection

Jean-Pierre Issa is working on a
Master’s Degree in Creative
Studies at the International
Center for Studies in Creativity at
Buffalo State College in Buffalo,
NY. He graduated with honors
with a Bachelor’s Degree in classi-
cal piano performance from The

Catholic University of America in his hometown of
Washington, D.C. He has worked and traveled
around the world including a stint at Le Cordon
Bleu school of culinary arts in Paris. He loves
improvisational theater and ballroom dancing and
is learning Arabic and Japanese.
jeanpierreissa@yahoo.com

John Kuypers
Burlington ON Canada
Influencing People to Excel...Now 

John Kuypers combines senior
line management experience with
insightful, practical expertise on
leadership and influencing human
potential. 
Corporate vice-president in
sales & marketing... marketing
director & vice-president of sales

by the age of 34 in the world’s third largest bever-
age company, with 13 years in consumer marketing
strategy, advertising, sales, and promotion. 
Top-flight customer-centered strategist &
investment banker led the Treasury Investment
banking arm of one of Canada’s Big Five banks
through a three year customer-driven change pro-
gram. Provided mergers & acquisition, strategic
counsel & facilitation services to numerous major
organizations. 
john@winleadership.com 
www.winleadership.com

Gunter Ladewig M.S. (Eng)
Mississauga ON Canada
It’s About TRIZ

Gunter has over 30 years’ experi-
ence in high-tech business
(General Electric, IBM,
Celestica). He is expert in
Electronics and Micro-electronics,
and an Industry Canada Advanced
Technology consultant and task
force participant. He is a change

agent and architect for IBM Canada’s and
Celestica’s world class manufacturing and technolo-
gy concepts, including advisor for new product
strategies and disruptive technology acquisitions,
implementor throughout Celestica of Customer
Focused Mini-Factories, architect of Celestica’s 24
Hour Response Prototype Lab, implementor of
numerous multi-million dollar, international proj-
ects, ranging from state-of-the-art robotic comput-
er card assembly lines, to polymer molding manu-
facturing plants. His is also winner of the IBM
1992 Innovation Invitational.
ladewiggr@rogers.com
www.primaperformance.com

Franca Leeson
Toronto ON Canada
Moving Yoga
Meditation for Creativity

Franca began her meditation study
in 1981 as a student of Tibetan
Buddhism. She studies and teaches
at Friends of the Heart Meditation
Centre in Toronto, Canada, with a
particular interest in cross-relating
the meditation with music, dance
and art. Franca is a writer, designer

and webworker working from her home, where she
lives with her husband (Tim Hurson) and sons
Peter and Max. She built this website. She also
studies music, playing flute, piano, viola, and viola
da gamba. 
franca@franca.ca
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Tom McMullen
Willis TX USA
Insourcing

ADVENTURES: Contributing to
Xerox’s first major transformation
in the early 80s that rekindled the
innovative spirit, awesome power
of individuals, and team excel-
lence. Helping Texaco see the
potential of new knowledge and
its bottom line impact even in a

mature industry. Connecting people from inner-
city transformation projects with corporations like
Texaco, Bank of Montreal, and GE Capital to raise
the level of understanding about successful change.
Exploring and developing 360 Feedback and
Performance Management processes in Arab
Cultures. Led Texaco Quality Institute (1990-97),
exploring improvement technologies and the evalu-
ation of systematic business improvements.
Facilitating and experiencing the power of multiple
choices. Driving my Harley in dense fog on R-19
in WV in the middle of the night.
McMullenTom@msn.com

Jim Milligan
Toronto ON Canada
Self-renewal: Stress and the Spirit
Jim Milligan is currently General Manager of the
Program Integrity and Development Ser vices unit
at YMCA of Greater Toronto. He holds two MAs:
one in Adult Education, and one in Counselling
Psychology. Jim is enrolled in the PhD program in
the Depart ment of Adult Education at OISE/UT.
His dissertation focuses on adult problem gam-
bling, with specific exploration of Women and
Bingo. Other areas of professional interest include
appreciative inquiry, the Enneagram in relation-
ships and the workplace, the change pro cess, “new”
science and spirituality, issues of diversity and social
inclusion, and the use of narrative as a vehicle for
personal change. Leisure pursuits include bowling,
reading, knitting, making homemade soup, and
solving puzzles. 
Jim.Milligan@YMCA.NET

Judith Morgan-deZanger
New York NY USA
The Tao of Creativity: 
Spontaneity, Nature & Beauty

Judy is Co-Director of the
Creativity Institute of NY. She
works with individuals and organi-
zations to develop “Out of the
Box”, “Under the Box” and
“Through the Box” thinking.
Judy’s specialty is creating Tao
Journeys to help people find their

way, listening to their intuition through creative
expression, dialogue, and multidimensional explo-
ration. She is an explorer in the field of the science
and art of creativity, combining her background as
a sculptor and psychotherapist. She is author of The
Tao of Living on Purpose, The Creative Genius Book,
Creativity Therapy, The Tao of Sculpting and has co-
authored the creativity chapter in The Advertising
Managers Handbook. Judy is co-creator of the
Creativity Machine, a computer program to
enhance creativity. creativityinstitute@juno.com

Randy Park B.S. (Phys), M.S. (Eng)
Toronto ON Canada
Thinking for Results

Randy is a professional speaker,
trainer, and author. Randy was
recently the opening keynote
speaker for the Canadian
Independent Telecommunica tions
Association, and has spoken to
corporate audiences and associa-
tions about thinking more effec-

tively. He is a member of the Cana dian Association
of Professional Speakers and is currently the
Program Chair of the Toronto Section of CAPS.
Randy has had articles published in print and elec-
tronically on improving thinking. He has also
trained thousands of people in technical topics such
as communications and fibre optics. More informa-
tion on his book Thinking for Results is available at
his website.
rp@randypark.com
www.randypark.com
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Gerard J. Puccio Ph.D.
Buffalo NY USA
FourSight: The New Styles Instrument

Gerard is Department Chair and
Professor at the International
Center for Studies in Creativity,
Buffalo State; a unique academic
department that offers the world’s
only master of science degree in
creativity. Gerard has written
more than 30 articles, chapters

and books. He is an accomplished speaker and con-
sultant; he has worked with major corporations and
numerous school districts. He has delivered creativ-
ity workshops and presentations around the world,
in such countries as France, England, Spain, Italy,
Tanzania, Hong Kong, Singapore, the Dominican
Republic, and Canada. Gerard holds a Ph.D. in
organizational psychology from the University of
Manchester, England.
pucciogj@buffalostate.edu
www.buffalostate.edu/centers/creativity

Rebecca Reilly PFC, US Marine Corps
Okinawa, Japan
Marine Corps Operational Risk Management

Rebecca Reilly’s background
includes a BS in Business and
Equestrian Studies and 10 years as
a bicycle messenger leading to the
publication of her book, Nerves of
Steel. She has several world cham-
pion titles for track stand and
track skid from the Cycle

Messenger World Championships held annually in
various countries. She has traveled in Europe,
mostly by bike. A colleague of the Creative
Education Foundation, she has attended the annual
Creative Problem Solving Institute since she was
nine years old, and has been a leader there for the
past 14 years. Currently, she is finishing logistics
training in the US Marine Corps, after which she
will go to Okinawa. 
lambchop@begaservices.com

Jim Ridge
Ancaster ON Canada
Mindmapping... The innovative route to get you
from here to HERE!

Jim is a Manufacturing Coach for
one of North America’s most suc-
cessful steel companies where he
has worked for the past 23 years.
As a coach, Jim is responsible for
the 7 by 24 hour operation of one
of the world’s most advanced gal-
vanizing lines producing steel for

the auto industry. He is a trained quality improve-
ment facilitator and a founding member of a com-
pany-wide Community of Practice on Creativity
and Innovation. Jim makes extensive use of
mindmapping to help teams visually map out and
solve problems. He is frequently called upon to cre-
ate mindmaps as communication tools for corpo-
rate projects and strategic visions. When not
mindmapping Jim can be found hiking in the
woods around his home or welding abstract metal
sculptures.
ridge@skylinc.net

Douglas Robertson FICB
Toronto ON Canada
Creative Thinking & Team Effectiveness
Doug works with BMO Bank of Montreal as
Manager of Business Creativity. He helps execu-
tives, managers, and employees to apply creative
problem solving processes and techniques to their
day-to-day business. The focus of his work is team
building and problem solving for sales and service
excellence. Doug holds certificates in Project
Management and Management Development. He
is a Fellow of the Institute of Canadian Bankers and
is currently completing his MBA. Before embarking
on his current career, Doug worked as a project
manager in the non-profit sector.
doug.robertson@bmo.com
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Merv Rogers PCC
Pickering ON Canada
Living Your Best Life by Discovering Your
Blueprint 

Merv is Chief Coaching Officer
for Leadership & Coaching
Partner Interna tional. He has
assisted hundreds of individuals
with career transition, manage-
ment effectiveness and organiza-
tional cultural change. He devel-
oped his people management,

project management, and facilitation and curricu-
lum design skills through 20-years at IBM Canada
Ltd. Merv is qualified on a variety of assessments
such as Myers-Briggs Type Indicator® (MBTI®),
DISC®, True Colors®, and more. He has com-
pleted hundreds of hours of technical and manage-
ment training including Instructional Techniques
Workshop and Designing Instruc tion Workshop at
Friesen Kay & Associates. 
cdestin@attglobal.net 
www.leadershippartner.com

Paul Rousseau
Lakeshore ON Canada
Designing Relationships for the 21st Century;
TRIZ, Value Analysis and CPS: The Complete
Problem Solving Package

Paul is the Canadian
Representative of Intellectual
Property Business Interna tional, a
US-based company that helps uni-
versities and private companies
develop their intellectual assets.
As well, Paul is a sessional lecturer
at the University of Windsor

where he teaches courses in Political Science. Paul
has been a leader at the annual Creative Problem
Solving Institute in Buffalo NY since 1979. He
facilitates creativity and innovation with clients in
Canada, the United States and Europe. His pre-
ferred methods for facilitating creativity are TRIZ
and Value Engineering.
praxis@mnsi.net
www.virtualcreativity.net

Tricia Ryan M.B.A.
Toronto ON Canada
LEGO® Serious Play™

Tricia’s primary practice areas are
business and marketing strategy.
She began her career with H.J.
Heinz in brand management.
Moving to the advertising indus-
try as an Account Director she
worked at Young & Rubicam,
Grey Advertising and Leo

Burnett. Tricia was VP with Product Initiatives spe-
cializing in Market Research and Innovation and its
application to the new product development
process. Today she is a Principle with Marketing
Toolbox and a Partner with LEGO® Serious
Play™. She began her studies in creativity at CPSI
in 1988 and has added certifications such as De
Bono 6 Hats Training, Value Analysis, Integrative
Coaching and LEGO Serious Play to her
Marketing Toolbox tools.
marketingtoolbox@sympatico.ca

Russ Schoen M.S.
Chicago IL USA
IMPROVation™

Russ is a facilitator and trainer in
creative thinking, problem-solv-
ing, team-building and leadership.
He has delivered creativity &
innovation programs around the
world including India, England
and Italy. Russ is founder of the
Touchstone Institute, a Chicago-

based organization dedicated to enhancing leader-
ship, communication and problem-solving skills
among youth and is partner in Mindgarden Kids, a
new product firm specializing in kid and teen inno-
vation. Russ holds a Master of Science in Creativity
and Innovation from the State University of New
York. A graduate of the Second City training cen-
ter, Russ uses his background in improvisation and
psychology to deliver programming that resonates
with kids. 
Schoen85@att.net
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Jennifer Scobie M.A.
Windsor ON Canada
Creative Problem Solving and Epistemology: 
Let’s Play like the Child Within Us 

Jennifer began her creative jour-
ney as a 15 year old poet. While
majoring in Psychology at
University of Windsor, she pub-
lished over 40 poems in literary
journals across North America,
and was invited to read her work
by the English Departments of

Western, Wayne State, Michigan State, Guelph,
Wilfred-Laurier, and others. Her first book Braided
Discourse (1994) was a collaboration. Jennifer holds
an MA in Clinical Psychology from U of Windsor
and is working on her PhD. Her thesis,
Epistemological Style and its relationship to Creativity
and Depression, is in preparation for publication. She
works with high-functioning autistics, including
several (creative) savants.
jupiterjen@mad.scientist.com

John Sedgwick B. Comm., M.Sc.(Ed.) 
St. Catharines ON Canada
Creativity in Context

John is the principal of Managing
Imaginations Inc. He has been a
professor of Business, a profes-
sional facilitator and a public
speaker. For the past decade his
work has been to design and
deliver training programs for cor-
porate clients such as G.M.,

Dofasco, and Stelco. He has authored several arti-
cles and numerous manuals on Thinking Skills and
Creativity. He received the Distinguished Leaders
Award from the Creative Education Founda tion
and is an adjunct professor at the Interna tional
Center for Studies in Creativity. He has been
involved in creativity conferences in France,
Holland, Spain, England, China, and Indonesia. He
will gladly travel (almost) anywhere to meet new,
creative people. His current focus is on establishing
Facilitators Without Borders.
sedgwick@vaxxine.com

Marci Segal M.S.
Toronto ON Canada
Magic Kingdom of the Mind

Marci is president of
CreativityLand Inc. She has
undergraduate and graduate
degrees in Creativity and Innova -
tion from the International
Center for Studies in Creativity.
She has been leading creativity
sessions for 20+ years. She trains

leaders in strategic creativity and innovation on
every continent. She is a leader, author, keynote
speaker, consultant, coach and expert in creativity,
innovation and psychological type. Publications
include Creativity and Personality Type (2001), A
Quick Guide to the 16 Types in Organizations (2002)
and A Quick Guide to the Four Temperaments and
Creativity: A psychological understanding of innovation
(2003). In 2001 Marci co-founded the worldwide
observation of Creativity and Innovation Day (April
21st) and Idea Week (beginning April 15th. There
are now 96+ groups in 40 countries participating.
CreativityLand@cs.com
www.marcisegal.com

Adam Shreve M.A. (Radio & TV)
Toronto ON Canada
LEGO® Serious Play™

Adam is an award-winning copy-
writer whose primary areas of
expertise include packaged goods,
health and beauty, high tech,
financial, healthcare and automo-
tive. He began his career at J.
Walter Thompson in Los Angeles
and served as consultant for many

major agencies around Los Angeles including Della
Femina-Travisano, Ogilvy & Mather, Bowes
Dentusu, BBDO and Foote Cone Belding. He con-
sults directly with IBM, Microsoft, Disney,
Prudential Healthcare, Daewoo Motors of America,
Boots Healthcare, Wrigley Canada, and Judy Wells
Inc. Adam has served as the Judging Chairman in
1996 and 1997 for the Pioneer Awards. He has also
served on the board of the DMCG from 1994
through to 1997.
svere@usa.net
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Mary Theresa Stengel M.S. 
(Creativity Studies)
Buffalo NY USA
AD/HD & Creativity: The Intriguing Connection

MT Stengel’s project for her
Master’s Degree in Creativity
Studies was an analysis of the
International Creativity Network’s
newsletter as a networking tool.
She has worked with many non-
profit human service agencies in
Buffalo, NY, focusing on commu-

nications strategies. She enjoys Haiku and demon-
strating her flair for innovation as a country line-
dancer. 
carlstengel@msn.com

Kathleen Thomas
Buffalo NY USA
Follow the Yellow Brick Road 

Kathleen Berryman Thomas is
Founder of the Center for Life
and Career Renewal. She uses
creativity, coaching, and counsel-
ing to guide people and organiza-
tions through mid life transitions
and career changes. With over
twenty years of experience in

facilitating change, she is developing a training pro-
gram in the art of coaching. She believes that
everyone has a right to live a balanced life and do
work that is meaningful and fun. Kathleen has con-
sulted throughout the U.S., Canada, Australia, and
South Africa, and is a training and staff develop-
ment coordinator at the Center For Development
of Human Services at Buffalo State College. 

Jo Yudess
Buffalo NY USA
Using Creativity to Take Risks 

Jo Yudess is owner/president of
United Innovations, an organiza-
tion development consulting firm
in the Buffalo, NY area. She is
managing editor of the Journal of
Creative Behavior, and editor-in-
chief of Applied Creativity (coming
in 2004), both publications of the

Creative Education Foundation for which she is an
adjunct faculty member and colleague. In addition
she is coordinator of the chapter pilot programs for
CEF. Formal education includes of a B.S. in
Secondary Education, Chemistry and Mathematics,
and an M.S. in Creative Studies and Personnel
Administration, both from the State University of
New York, College at Buffalo. 
jamry7@adelphia.net
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Facilitators Without Borders (FWB) is a
Canadian based, Not-For-Profit that provides
expert process facilitators to communities in the
developing world. FWB was created with the
knowledge that creative solutions can be found
for even the most difficult problems and that the
best solutions are those that emanate from the
team of people who are ultimately charged with
solving them.  

Throughout the world, communities are
engaged in improving their general welfare.
While the “public sector issues” being confront-
ed vary from community to community, the
challenge is universal: Communities must find
creative, pragmatic solutions to the issues they
face. While all communities share this challenge,
a sharp divide exits between these communities
with the financial resources to contract with pro-
fessionals who can assist them in developing
solutions, and those communities with insuffi-
cient purchasing power to contract for profes-
sional facilitators.

How does FWB deliver on the
“promise”?
We provide Client Communities with a process
developed to identify creative, pragmatic solu-
tion and facilitators who act as guides through-
out the process.

We are building a global network that links
Client Communities with FWB Facilitators
• The Creative Problem Solving (CPS) meth-

ods, norms, tools and techniques are central
to the FWB approach.

• Facilitators work in teams with the necessary
skill set, language and cultural understanding
to effectively lead Client Communities
through the problem solving process.

Pilot program in Marcos Juarez,
Argentina, October 2003
Mari Garcia and David Gonzales, both excellent,
bilingual facilitators and graduates of the
Creative Studies program at Buffalo State, will
be conducting a three-day event with the civic
leaders in this town of 30,000 people. The focus
of the discussions will be on the design and
implementation of a solid waste management
system. An Argentinean senator and the mayor
will be among the participants and Facilitators
Without Borders is doing everything possible to
insure a high degree of success and positive pub-
licity.

In what ways might I contribute to
the dream of FWB?  
We invite each of you to consider the potential
of Facilitators Without Borders and to talk to us
here at Mind Camp or to follow up with one of
us later. 

We need people, projects and financial
resources. An organization that will give com-
munity groups the assistance they need in order
to meet, and creatively deal with their most diffi-
cult issues, is a wonderful venture. You can be a
part of it.

John Sedgwick 905.984.5544
Marci Segal 416.487.1379
Tim Hurson 416.538.4142
Kristen Peterson 416.504.0084
Alison Cohen 416.964.6359

www.fwb.ca
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Please tell us what you thought of each session, including the early-morning yoga (if applicable) and any Night Flight you attended, by circling
the number that seems most appropriate:

Lousy Great

Please rate the Opening Session 1 2 3 4 5 6 7

Session Name and Presenter:

1 2 3 4 5 6 7

1 2 3 4 5 6 7

1 2 3 4 5 6 7

1 2 3 4 5 6 7

1 2 3 4 5 6 7

1 2 3 4 5 6 7

1 2 3 4 5 6 7

1 2 3 4 5 6 7

1 2 3 4 5 6 7

1 2 3 4 5 6 7

Please rate the Closing Session 1 2 3 4 5 6 7

Comments:

Please tell us what you thought of the Cedar Glen facility: 1 2 3 4 5 6 7

Comments:

Mind Camp Evaluation



Lousy Great

Please tell us what you thought of the Mind Camp as a whole: 1 2 3 4 5 6 7

Comments:

What can we do better next time?

Other comments:

Would you like to know more about:

"" CEF Toronto Chapter

"" Facilitators Without Borders

"" Mind Camp 2004

"" Creative Problem Solving Institute (CPSI)

Name Email



The Creative Education Foundation (CEF) is a
non-profit membership of leaders in the disci-
pline of creativity theory and practice. Our
members advocate and demonstrate the applica-
tion of deliberate creativity to those who might
benefit from our unique approaches to solving
problems and generating opportunities. 

We help organizations and individuals around
the world create positive change in fields such as
education, economic development, citizenship,
trade and commerce, human rights, health care,
and leadership. 

To do this we conduct research, teach, set quality
standards, share best practices, and promote
opportunities for members to apply their expert-
ise, both professionally and as outreach volun-
teers. 

CEF programs include the the Creative Problem
Solving Institute, the Journal of Creative Behavior,
and CEF Press which publishes a library of titles. 

The CEF Guild is the home of the Osborn-
Parnes Prize, given annually to honor inspira-
tional achievement in promoting innovative
social and organizational progress. 

Creative Education Foundation

Our mission is to provoke creativity and 
inspire worldwide imaginative change.

www.creativeeducationfoundation.org 



Creative Education Foundation
www.creativeeducationfoundation.org
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